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Introduction

Turbo-Marketing.net is a web-enabled direct margplatform that puts list segmentation,
selection, and processing in the hands of the mesto It was created in response to customer
demands for a more powerful information processond, Private Label Turbo-Marketing.net
was created to provide customers with multiple tioces a platform that uses their own brand,
pricing, and control. Turbo-Marketing.net elimiesthe need for programmers and hardware.
It also deals with issues such as the FTC Do-NditfiBafor the customers.

TurboList streamlines the selection of target audiencedifect marketing campaigns. It
contains compiled and response lists that are eddatd cleaned in a consistent, quality-
oriented approach. Private Label owners may pdlaee own files on their own site and,
optionally, on those sites selling brokered listairboList provides customer-friendly list
segmentation, counts, and order selection.

TurboFiles allows the customer to upload and download fitegpfocessing or files
ordered through Turbo.

TurboAppend & Processingrovides the means to enhance a marketing fileigeeohvboy a
customer. The enhancements may be demographidsachéesegment the list, phones for
customer contact, or Do-Not-Call flags for prospmgbpression.

TurboSuppressiorallows the customer to upload house files to lel@s suppressions by
either address or phone number.

Turbo Express allows a novice to easily order fistglirect marketing campaigns.
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This Private LabeTurbo — Owner Manualescribes how to use the marketing resources of
Turbo-Marketing.net and Turbo Express.

Each section of this manual describes a key featulRgivate Label ownership of a Turbo site.
The sections are organized as follows:

1 — Describes how to become a Private Label Owner lamdteps involved in bringing a new
Private Label site up and running.

2 — Explains special privileges given to the Ownerlaf Private Label site. These privileges
include viewing customer counts and reviewing titlelg and invoicing components of
the system.

3 — Describes in detail the Managing Accounts functitivag can be performed. Topics
covered include online registration, managememwusfomers as well as agents, and entry
and maintenance of both system and customer pricing

4 — Answers common questions, explains error handéng,deals with common requests
from the perspective of the site Owner and fromsitess customers.
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Terms defined here apply directly to this manuadlditional terms which may be used when
working in Turbo are defined at the back of thisnon.

Account
A unique customer established within your Turbe:sitor example, your
Owner account, your test customer account, anduadtsdor any of your
customers that are added.. Typically, an accouhalso include at least one
agent assigned to that customer.

Agent

Regular Agent An individual assigned to a customer account miay view and
process only counts and orders that he/she created.

Supervisor Agent An individual assigned to an account who maywaad process all
counts and orders created under that customer ac¢egardless of which
agent created the count). A Supervisor agentalgth be able to create and
modify agents assigned to that customer account.

Manager Agent An individual assigned to the Owner’s account wiey view and
process all counts and orders unaley customer account. A Manager agent
will also be able to create and modify customepaats and agents, and may
(optionally) be able to create and modify System @astomer Level Pricing
and Quotes.

Owner Agent Any individual assigned to the Owner’s accounbwmay be
established as a regular, supervisor, or manager agent.

Customer

Customer Account A unique account created for each of the owrmrgomers.

Owner’s Account The unique customer account established foPthate Label
owner.

Prospect Only Customer A customer account from which counts may be bun,
orders cannot be run.

Regular Customer A customer account from which counts and ordeasg be run.

VeriSign Customer A regular customer account that requires payrgtedit card at
the time of any order.

Customer Level Pricing
Includes individual customer pricing and (optiogabustomer price quotes.

FTP

An acronym for File Transfer Protocol.
List ID

A unique identifier associated with a specific List
Manager

An Agent level — see “AgentManager Ageritfor details.

Online Registration
An optional feature within Turbo that enables nelstomers to access a Private
Label site, create an account, and order withoytistervention on the site
owner’s part.
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Introduction

Owner
Refers to the individuals and/or account for whigis Private Label Turbo site
was established.

Owner Level Costs Pricing
Registration as a Private Label Turbo Owner inctuaie agreement on charges
for orders processed through that Private Labe] stpresented under the
pricing.

Payflow Link
Payflow Link is the VeriSign product that faciliégt secure processing of credit
card payments over the Internet.

Private Label
The Turbo product that enables list brokers, liahagers, ad agencies, and
customers to have their own Turbo site that useis tlwn brand, pricing, and
control, all without the need for programmers additonal software/hardware.

Private Label Manager
The individual agent(s) at a Private Label compaasponsible for the
maintenance of that company’s Private Label custepagents, and pricing.

Prospect
A type of Customer — see “CustomeProspect Only Customefor details.

Quote
Exceptional customer pricing established for a gjpearder or series of orders.
Any quote will expire after use and/or after a sfied date.

Site
Refers to your Private Label Turbo system / website

Supervisor
An Agent level — see “Agent Supervisor Ageitfor details.

System Level Pricing
Includes Owner Level Costs, System Minimum, ande&ysStandard Pricing.

System Minimum Pricing
This represents the minimum prices that may bésetistomer pricing and
guotes, as well as for System Standard Pricing.

System Standard Pricing
This represents each Private Label site’s custalatult/retail pricing.

Transaction Processing Mode
A setting within a Private Label site’s VeriSignyflaw Link configuration that
determines whether credit card processing throbghsite’s VeriSign account
is to be treated as a Test or a Live transaction.

Turbo
The term that encompasses all functions of Turbokktang.net and Turbo
EXxpress.
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Turbo Support Manager
The customer service representative that will agsth the setup and ongoing
operation of each Private Label Turbo site.

UOM
An acronym for Unit of Measurement.

URL
An acronym for Uniform Resource Locator. Each ywabe has a unique
address. Any web page can be accessed by entieeidRL in web browser
software.

VeriSign

A company used by Turbo-Marketing.net that provisiesure processing of
credit card payments over the Internet.

VeriSign Partner
A credit card transaction processor from whom yeuygur account if you do
not work directly with VeriSign.
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2.1. RRIVATELABEL— OWNERINFORMATIONFORM
2.2. MANAGINGYOURPRIVATELABELSTE
2.2.1. Turbo—Marketing.net Site ID
2.2.2. Logoff Website URL
2.2.3. Turbo-marketing.net Administrator
2.2.4. Site Contact Information
2.2.5. Support Information
2.2.6. Site Logos
2.3. AODITIONAL OPTIONS FORYOURPRIVATELABELSTE
2.3.1. Online Registration Setting
2.3.2. Customer Invoice Setting
2.3.3. VeriSign Payflow Link Information
2.4, TAKING YOURPRIVATELABELSTE “L IVE”
2.4.1. Owner Walk-Thru
2.4.2. Trying Out Your New Site
2.4.3. Links to Your New Site
2.4.4. Testing Procedures
2.5. OWNERPRIVILEGES
2.5.1. Viewing Customer Counts and Orders
2.5.2. Billing and Invoicing Private Label Accounts
2.5.3. Order Disputes
2.6. ONLINEREGISTRATION
2.6.1. Account Registration
2.6.2. Account Registration Confirmation
2.6.3. Customer Registration Confirmation eMAIL
2.6.4. Sales Registration Confirmation eMAIL

Following are highlights of the requirements todmae a Private Label Owner on the Turbo
System.

Complete the “Private Label Setup — Owner Information” form. Your Turbo Support
Manager will provide this form for you to completed return to start the process. A more-
detailed explanation of each requirement and isfokows in the “2.2. Managing Your
Private Label Site” section to assist your setDrect questions regarding the setup
requirements to your Turbo Support Manager.

Establish your own VeriSign Payflow Link Account. This is required only if you want
to allow credit card payments through your Turlie.sDetails on this setup can be found
in the “2.3.3. VeriSign Payflow Link Informatiorsubsection of the “Additional Options
for Your Private Label Site” section of this manual

Establish a link from your company website to youmew Turbo site. Details on setting
up this link can be found in the “2.4.3. LinksYour New Site” subsection of the “Taking
Your Private Label Site ‘Live™ section of this maal.
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Becoming a Private Label Owner

Schedule a time for your Owner “Walk-Thru” once your site has been established.
All persons at your company who will be involvedhvimaintaining your Private Label
customer accounts, agents, and/or pricing shoulddbeded in this important training
session. The “2.4.1. Owner “Walk-Thru™ subsentaf the “Taking Your Private Label
Site Live” section of this manual highlights thamie that will be covered during this
training.

Customize your System Level Pricing.Once your “Walk-Thru” has been completed,
adjust your System Standard and System Minimumrfrito reflect your company’s
requirements. A more-detailed explanation of th@ssng levels and how to modify them
follows in the “3.4. Manage Pricing” subsectiontlo¢ “Managing Accounts” section of
this manual.

Create your own customer accounts, agents, and pigy. Add your own customers to
the system, along with their agents, and establistomer specific pricing as needed.
Remember to add your own company’s employees teysiem as well. Refer to the
“3. Managing Accounts” section of this manual @etails.

Introduce your customers to your new Turbo site.Provide your customers with the
account, agents, and password information estaaistr them, and train them on how to
use the system.
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Becoming a Private Label Owner
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To become a Private Label Owner on the Turbo Sygbease supply the following
information in the areas provided, and eMAIL thesm to your Turbo Support Manager at
support@turbo-marketing.nehe letters on this form correspond to the sestiof
explanations found in the Owner Manual’'s “2.2. Mgimg Your Private Label Site.”

Name of Client: Date:
))*
System Default : .turbo-marketing.net
User Defined : .turbo-marketing.net

)))
System Default : www.

User Defined :

)+
System Default Name: System Default eMail:
User Defined: User Defined eMail:
P HHEHHH T S Y0 S T T P
" " %
), ’
System DefaultSales eMail”: Phone:
User Defined: Phone:
System DefauliCustomer Service eMail” Phone:
User Defined: Phone:
System DefaultAccounting eMail”: Phone:
User Defined: Phone:
))-
System Default: Our customer support hours are
8 AM to 6 PM
Standard Time
User Defined:
). $ & "( support@turbo-marketing.net

09/16/04
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Becoming a Private Label Owner

2 -0 '
2.2.1. Turbo-Marketing.net Site ID

TheSite ID is the unique identification of your Turbo-Markedinet Private Label site. A
website URL will be established by your Turbo Suppdanager using this Site ID. The

format of the URL is httpXxkxxxxxx.turbo-marketing.net (Wherexxxxxxxx is

your Site ID). If you do not supply a Site ID, thgstem will default to:

your companyname.turbo-marketing.net

Rules:
Lower case alpha characters throughz .
Numeric character8 through9 .
The only special character allowed is a hyphen).(
Example:

New Private Label Owner “Demo Lists, Inc.” may cBedhe Site ID to be
demolists . The Turbo site URL would then be set up as:
http://demolists.turbo-marketing.net

Owners must provide a “link” from their company’®lsite to their new Turbo sitd8egin

this process as soon as possible, so that yourgalement the link as soon as your Turbo site
is ready. See the “2.4.3. Links To Your New S#absection in the “Taking Your Private
Label Site ‘Live™ section of this manual for adidibal details on establishing this important
link.

After you become a Private Label Owner, any changdise Turbo Site ID need to be
coordinated through and implemented by your Turbpp®rt Manager.

2.2.2. Logoff Website URL

When customers log off from your Turbo site, or whigey click on thé #3$ key on your
Turbo Login screen, they will be sent to this wedsiRL. You would typically specify your
logoff URL to be your company’s website URL. Ifiydo not supply a website URL, the
system will be set up using your corporate welssiligress.

Example

New Private Label Owner “Demo Lists, Inc.” may ceedhe logoff URL to be
www.demolists.com , which is the main website for Demo Lists, Inc.

After you become a Private Label Owner, any chamgéise logoff URL need to be
coordinated and implemented through your Turbo Supdanager.
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Becoming a Private Label Owner

2.2.3. Turbo-marketing.net Administrator

The Private Label administrator is the person raesjide for both control and maintenance of

the accounts within your Private Label site. TWisnager will be established with full security
accesgo create and maintain customers, agents, anmgiicformation for your company and

for all customers within your Private Label site.

The Owner must identify, by agent’s name and eMAdidressat least onandividual to be set
up as your Private Label Manager.

NOTE: This is amanagemenposition, not a technical position.

The Private Label administrator may establish addial Manager agents. Please refer to the
“3.3.2. Add an Agent” and “3.3.3. Modify an Agéngubsections of Manage Agentsin this
manual for details.

If no Private Label administrator is identifiedethystem will become operational using the
contact name and eMAIL address of the individuab\algreed to become a Private Label
Owner.

2.2.4. Site Contact Information

Your site’s contact information is used in varigaigces within your Turbo site. The eMAIL
addresses and phone numbers are used in corresjgersint to your customers and are
displayed on certain screens within the Turbo sysfEhey control who is to receive this
information. The following is an overview of whand how this information is used.

Note: If your company does not have separate eMAIL asiire and phone numbers for
Sales, Customer Service, and Accounting, Turbausarthe same eMAIL address
and phone number for all three contacts, or anybtoation you would prefer.

Turbo can also use multiple eMAIL addresses irheantact area (up to a
maximum of 128 characters per eMAIL area) if youndd have “group” eMAIL
addresses established.

2.2.4.1. The Sales eMAIL address and phone numilesippear on the eMAIL sent to a
new customer at registration through the Onlinei®egion process. An eMAIL
will also be sent to the Sales eMAIL address witkifitration that the new account
was created. Your Sales Department can then fallowith that new customer.

2.2.4.2. TheCustomer ServiceeMAIL address will receive an eMAIL when a duptiea
customer or agent is rejected during Online Regfistin. Your Customer Service
team can then follow up with the person who wasatejd to ensure they are added
as an agent under the existing customer accoum. Olwner’'s Customer Service
phone number will also be provided to the persoon wied to create the duplicate
account.

2.2.4.3. TheAccounting eMAIL address will receive invoices for each ordempleted by
your customers through your Turbo site.

Page 10 of 90 Turbo — Owner Manual working 11/15/06— September 7, 2006



Becoming a Private Label Owner

2.2.5. Support Information

The Support Messageypically would contain what hours of the day alays of the week
your office will be open to receive phone callsheTsupport message is optional.

Example of a Support Message:
% !l & !
#'( ) !
All three departmental eMAIL addresses, phone numland the support message are
displayed within thé  window on the Turbo site when your agents clickiuei' p tab.
Example of @  window:
EIR)

EE\Ig. Edit Wiew Insert  Format  Tools  Table Window  Help Type aquestion forhelp + X
AlDEHRIGER PEHL DB F9-0-BUTE T - @ dies B - 12 -8 7 u|FS 2 Ed to

) 3 T L c

Click on a Topic Contact Information Close

Lstimg Steied Phorne assistance 15 available

1 during regular business hours
Tam-5pm central time, Monday-
Friday, excluding holidays.

Do Not Call Lists
Manage Accourt

3 Change Password Customer Service
o our number here
List Tips ¥
CUStServi@yourcompany.com

List Selection
Sales

your number here
Morigage Base sales@yourcompany.com

ConsumerVision

Hispanic America
Accountng :

your number here
Weekly Hotlines actg@yourcompany.com

DA&RB Business File

Mortgage Hotlines

D & B New
Businesses

Specialty Files

Farmindex |

] [T (s

Page 1 Sec 1 11 ak 1" lm1l  colt REC TRK EXT OWR

Q}Startl SBE O 7 Orboxi. | 2] 5ession | I!ﬂSessinn..‘l 12 Catmpl.. | 8 Doug | @-PLOMan.‘.l &7 orline .. ”@ http:/e. 9] Docume.. | [« 2] %5 2:27em
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Becoming a Private Label Owner

2.2.6. Site Logos

The Turbo-Marketing.net Design Team will resize ylmgos to fit into the allocated space on
the Turbo screens.

2.2.6.1. Thd.ogin Screen Logo and optional background imagshould be what you
want to appear on your Turbo Login screen. Thyeland optional background
will appear only on the Login screen of your Prevatbel site. The Login Logo
will appear across the top of your Login screehisTogo and background would
typically be similar to the logo and backgroundymuir company’s website.

Rules:
Supply your Login Screen Logo in a jpeg file format

Preferred size of the Login Screen Logo is 110Ipik@ height and 1280 pixels
for width. Words or images on the left side of kbgo should be limited to 800
pixels width to ensure they appear for any scresnlution customers may use.

Supply a background image or color in a jpeg fiefat (optional). The
background image or color can be sized to fill yentire Login screen. If no
image or color is specified, the background wilMdgte.

If the logo and background are not available iegjfile format, submit them on
either letterhead or a business card that hasag, clearp image to copy. If you
do not supply logo or background images, the lagb@lor scheme from your
corporate website will be used.

Example:
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Becoming a Private Label Owner

2.2.6.2. TheScreens
Logo which appears on each page should be smallemthahappears on the Login
screen. This logo will appear in the upper lefinew of the screens.

Rules:
Supply your logo in a jpeg file format.
Preferred size is 60 pixels for height and 70 t0 fikels width.

If the logo is not available in jpeg file formatkanit it on either letterhead or a
business card that has a clear, sharp image tao doggu do not supply a
screens logo, your Private Label system will be engglerational using the logo
and color scheme from your corporate website.

Example:

After you become a Private Label Owner, any changdise Turbo Site Logos need
to be coordinated through and implemented by yawbd Support Manager.
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2.3.1. Online Registration Setting

Online Registration is a feature available on tbgih screen of your Turbo site. This feature,
if allowed, will provide a “Register Now” button grour Turbo Login screen. This button
enables new customers to access your site, crege austomer account, and run counts and
orders (if you so choose), all without any interv@m on your part.

This Online Registration Setting applies only tdi@a Registration from the Login screen, and
has no effect on accounts you create throughthe area of your site. See the

“2.6. Online Registration” section of the “Becomia Private Label Owner” chapter of this
manual for addition details.

Determine what level of Online Registration you wamnallow on your Turbo Site:

None— This setting will completely suppress the “Te&te A New Account — Register
Now” portion of your Login screen. Customers wiled to contact you directly to open a
new account.

Prospects Only— This setting will allow Online Registration fropour site, but will set
these accounts up ageospect Onlytype of customer. They will be allowed to run oty
but will not be able to run orders. You will nedmanually update these to a regular
customer via th¢ function, if you want to allow them to run orderBhis is
the default for non-VeriSign sites.

Full Customer Account— This setting will allow Online Registration froyour site, and
will set these accounts up as regular customengy Will be able to run counts and orders.
These accounts will default to being required tp foa any orders by credit card. They
will also default to your System Standard Pricingpu will be able to modify the customer
credit card setting, and establish other pricingli@se accounts through the

area of the system. This is the default for VgmSsites. New registrants can order
only one time The Owner must change their status ffom to+ in order
to give them the ability to order again.

Your system will become operational using the Peosnly setting if VeriSign Payflow
Link is not established and activated.

After you become a Private Label Owner, any changéise Online Registration Setting need
to be coordinated and implemented through your ®@®8hbpport Manager.
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2.3.2. Customer Invoice Setting

All Owner agents that run an order through the dwsystem will, by default, receive an
eMAIL containing the Customer Invoice for the orderaddition to the invoice available
online within the Turbo system. As an Owner, yaayrohoose to have the agents of your
company receive this Customer Invoice eMAIL, ora$®to have it suppressed. For more
information about Private Label invoices, refef2db.2. Billing and Invoicing Private Label
Accounts” in chapter 2.

This setting pertains only to Owner Agents, andrmsffect on the invoices your customers
will receiveif the customer’s agents run the order.

Do you wantyour company’s agents to receive fBastomer Invoice by eMAIL for orders?

No — If a count/order resides under, and is run byQaner Agent, the Customer
Invoice eMAIL will not be sent to the agent. Tmeaice will appear with the
order online for viewing, but an eMAIL version wiibt be generated. The
Owner Invoice will still be generated. This is thefault.

Yes— Always generate the Customer Invoice eMAIL, ewdren it is for an Owner
Agent’s order.

After you become a Private Label Owner, any chamgéise Customer Invoice Setting need to
be coordinated and implemented through your TunpyopSrt Manager.
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2.3.3. VeriSign Payflow Link Information

Note: It may take some time to establish the VeriSigyflBav Link account, sgou
should begin this process immediately if you regjgnedit card payments on your
Turbo site You may fill out the VeriSign Payflow Link formnd your Turbo
Support Manager will create your account for you.

VeriSign, a company used by Turbo, provides septoeessing of credit card payments over
the Internet. Payflow Link is the VeriSign prodticat facilitates this process. Payflow Link
must not be confused with the Payflow Pro proddairbo usesnly the Payflow Link

product.

VERISIGN CONSIDERATIONS:

A VeriSign Payflow Link account and a merchant astdare required in order to accept
credit cards for order payment by your customédrss also required if you want to enable
“Full Account” Online Registrations on your Turbites If you do not require acceptance
of credit card orders or “Full Account” Online Regations, neither is required.

This VeriSign Payflow Link account will be owned pgur company, so all fees associated
with the setup and ongoing operation will be thepomsibility of your company.

TURBO/VERISIGN FRAUD PROTECTION SERVICES REQUIREMENTS

All Turbo Marketing Private Label Owners that haXeriSign payment functionality are
required to upgrade their VeriSign Payflow Link agnot to include the VeriSign Advanced
Fraud Protection Services. The following Secusigttings and Fraud Protection Filters must
be set at that time:

Maximum Amount per Transaction Setting (set t&6$0,00)
AVS (Address Verification Service) Failure (setROLL strength)
CSC (Card Security Code) Failure (set to FULLrsjth)

Account Number Velocity

International IP Address

International AVS

Note: You may be able to negotiate a better rate on gmrchant account with the
addition of the Advanced Fraud Protection Services.

General information on Verisign’s Fraud Protect®ervices, and the purpose and benefits of
each filter are described in detail on the pagasftilow.
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ABOUT VERISIGN'S FRAUD PROTECTION SERVICES

Online fraud is a serious and growing problem, v cost merchants an estimated $1 billion
in 2002.

While liability for fraudulent card-present or itege transactions lies with the credit card
issuer, liability for card-not-present transactionsluding transactions conducted online, falls
to the merchant. As you probably know, this me&as & merchant that accepts a fraudulent
online transaction does not receive repaymenti®@triansaction and additionally must often
pay penalty fees and higher transaction rates.

VeriSign’s Fraud Protection Services, in conjunctiath your Payflow service’s standard
security tools, can help you to significantly redubese costs and the resulting damage to your
business.

Transaction Security Settings

Transaction Security Settings identify transactitihva exceed the normal size for your
business. Because fraudsters might not feel ldnitgheir purchasing power, they sometimes
place orders that are much larger than the norm.

High-Risk Payment Filters

High-risk Payment Filters identify transactionsttblaow billing/shipping discrepancies or an
indication that someone other than the legitimat®ant holder is initiating the transaction.

International Order Filters
International Order Filters identify transactioss@ciated with risky international locations.
MAXIMUM AMOUNT PER TRANSACTION SETTING

What does the setting do?

This setting compares the total amount of the &etien (any Authorizatiorale, Delayed
Capture, or Voice Authorization transaction) to thaximum amount (the ceiling) that you
specify.

The transaction will be declined whenever a tratisa@mount exceeds the specified
maximum amount ($1,500.00).
How does the filter protect me?

An unusually high purchase amount (compared t@a#eeage for your business) can indicate
potential fraudulent activity. Because fraudstesnot paying with their own money, they are
not price-sensitive.
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AVS FAILURE FILTER

What does the filter do?

Address Verification Service (AVS), compares threett number and the ZIP code submitted
by the customer against the data on file with sseer.

The transaction will be declined whenever the stneenber or the ZIP code information
submitted does not match information on file witttc@nt holder's bank.

HOw DOES THE FILTER PROTECT ME ?

Buyers who can provide the street number and ZtR om file with the issuing bank are more
likely to be the actual account holder.

CSCFAILURE FILTER

What does the filter do?

The card security code (CSC) is a 3- or 4-digit ban(not part of the credit card number) that
appears on credit card. The CSC check comparesithber provided by the customer with
the number on file with the issuer.

The transaction will be declined whenever the Ci&Grimation submitted does not match
information on file with account holder's bank.

How does the filter protect me?

Because the CSC appears only on the card and nmeteipts or statements, the CSC provides
some assurance that the physical card is in theegs®n of the buyer.

ACCOUNT NUMBER VELOCITY FILTER

What does the filter do?

This filter scans for repeated use of the sameitatacd account number. The transaction will
be declined when the account number is used atiiifié within a three-day (72-hour) period.

Warning: When triggered, this filter performs the action specifiedonly on the
transaction that triggered the filter. This filter does not retroactively hold
or reject the previous four transactions.

Review the Transaction Details report and clickAlseount Velocity link to
view the previous four transactions.

What is "velocity"?

In the risk management industry, velocity is a ténat refers to the frequency in which an
event occurs. Velocity could indicate that a freted is making repeated attacks on a system.

How does the filter protect me?

Fraudsters often make multiple purchases or atemiph a single account number within a
short time period in order to "crack the syster.fraudulent credit card user may repeatedly
attempt a transaction with the same card numberdar to discover the card's valid billing
address or card security code, or more simplyréngdster may attempt to make many small
purchases to bypass item or price ceiling filters.
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INTERNATIONAL IP ADDRESSFILTER

What does the filter do?

This filter screens for international IP address&s.IP (Internet protocol) address is a unique
identifier for a computer that can identify a peutar network and a particular computer on that
network.

The transaction will be declined whenever the |18rasls indicates an international computer or
network (ie.: customers in foreign countries).

How does the filter protect me?

Orders from customers in foreign countries are niikedy to be fraudulent than orders from
domestic customers. This is due to the difficaltyauthenticating foreign citizens as well as
the difficulty of cross-border legal enforcemenaimgt fraudulent activities.

INTERNATIONAL AVS FILTER

What does the filter do?

The International Address Verification Service (I8)/determines whether the issuer is
domestic (US) or international.

The transaction will be declined whenever the canshber is associated with an international
issuer {.e.. customers with cards issued in foreign countries)

How does the filter protect me?

Orders from customers in foreign countries are nlikety to be fraudulent than orders from
domestic customers. This is due to the difficoaltyauthenticating foreign citizens as well as
the difficulty of cross-border legal enforcemenamgt fraudulent activities.

VERISIGN CONTACT INFORMATION

If you decide that you want to enable credit caaginpents on your Turbo site, you must fill out
the VeriSign Payflow Link form. Once the workshestompleted, you may turn it in to your
Turbo Support Manager so she/he will set everything If you choose to have your Turbo
Support Manager set up your account, please foramayceMAILs from VeriSign to that
person. Otherwise, your Turbo Support Managerwalik with you and VeriSign to ensure
everything is set up properly.

In order to set up your own Payflow Link accoummniact:

VeriSign, Inc.,

Payment Services

Matt Watts, Territory Mgr.

VeriSign, Inc. http://www.verisign.com
408-967-0365

mwatts@paypal.com
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We recommend that you download WeriSign Payment Services: Payflow Link User’'sdgui
and theVeriSign Payment Services: VeriSign Manager’'s 4s8uideto help you to process
transaction credits and reporting. These can bedavithin VeriSign's documentation on their
website:

https://manager.paypal.com/home.do
If you prefer, your Turbo Support Manager can eMAie documents to you as attachments.
VERISIGN PAYFLOW LINK SETUP ON TURBO

Your VeriSign Payflow Link account must be live bef your Turbo site can be enabled for
credit card processing. You, the owner, or youbduSupport Manager must contact VeriSign
to activate your Payflow Link account. You willceve an eMAIL confirmation from

VeriSign when your Payflow Link account has actyiaiéen taken live.

The following VeriSign Payflow Link information mube made available to your Turbo
Support Manager to establish a VeriSign Payflonklon your Turbo site. The Turbo part of
the setup may be done while you are finalizing yéeriSign Payflow Link Account.

VERISIGN PAYFLOW LINK ACCOUNT ID AND PASSWORD AND PARTNER:

Your Turbo Support Manager will initially need yoficcount ID and the password to
configure the Payflow Link information. You canarige the password after the account is
live. If you get your account from a VeriSign “Baar” (e.g, American Express) rather than
directly from VeriSign, please supply the “Partnedgme to your Turbo Support Manager as
well.

VERISIGN DISPLAY OPTIONS:

Your VeriSign Display Receipt Header and Footersagss will appear on the receipt web
page within VeriSign for credit card orders.

Example of a Display Receipt Header message:

, - , # - R -
I/ * 00
- 1 !
1 00!
Example of a Display Receipt Footer message:
, - 12 I * 00
1 00!

September 7, 2006 -werking 11/15/06 ~ Turbo — Owner Manual Page 21 of 90



Becoming a Private Label Owner

VERISIGN EMAIL OPTIONS:

VeriSign eMAIL options determine what VeriSign rgiteeMAILs are generated and the
content for credit card orders.

Decide whether you want the customer to receiveMAIL receipt generated from VeriSign
following an order. Your choices are “Yes” or “No.

The From Merchant eMAIL address will appear on the VeriSign rec@MAIL sent to the
customer. This identifies your company as the sentithe eMAIL. This address will receive
the eMAIL message, should a customer reply to Malé sent from VeriSign. We suggest
this be the eMAIL address of your Accounting dejpesntt.

Example of a “From Merchant” eMAIL address:
accountingemail@yourcompany.com

TheTo Merchant eMAIL address(es) will receive a copy of the cus¢o's VeriSign eMAIL
receipt. You may select up to two eMAIL addressEese addresses are optional.

Example of a “To Merchant” eMAIL address:
custservemail@yourcompany.com

TheHeader and Footer eMAIL messages appear on the VeriSign receipt eMAIL teettte
customer.

Example of an eMAIL receipt header message:

, - , 3# - | I,
! #2 !
Example of an eMAIL receipt footer message:
, - 12 I * 00
1 00!
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CHANGES TO YOUR VERISIGN PAYFLOW LINK ACCOUNT INFORMATION

Your company’s VeriSign Payflow Link account is ystio maintain. However, your Payflow
Link information within VeriSign is configured spectity to function with your Turbo site.
Most of the information set up for your Payflow kishould NOT be modified.

Below is a list of information that you may chamngi¢ghout negatively impacting your Turbo
site, and of what shoulibt be altered.

Please notify your Turbo Support Manager if you eaky changes to your VeriSign account.
Payflow Link Information yowcan change:

“Transaction Processing Mode” (LIVE vs TEST) withire Form Configuration. See the
“2.4.4. Testing Procedures” subsection of this naifor details before altering this mode.

“Receipt Display Options” (Header and Footer texithis information is initialized by your
Turbo Support Manager when your site was estaldisipelated with VeriSign capabilities.

“EMAIL Options” (Receipt to Customer, From/To Megaft eMAIL Addresses, eMAIL
Receipt Header and Footer text). Be careful whmtating eMAIL addresses to ensure a
valid address is supplied. This information woliée been supplied on the “Owner
Checklist” and initialized by your Turbo Support Meger when your site was
established/updated with VeriSign capabilities.

Payflow Link Information yowshould notchange:

Any Form Configuration information (URLS, billingrfiormation, and shipping
information). The Transaction Process Mode isathig item in this area that you could
consider temporarily changing, if necessary.

Any “General Display Options” information.
Any “Security Options” information.

If you feel a need to change any of the informatisted here, please contact your Turbo
Support Manager beforeaking any change.

Any questions regarding changes to your VeriSigioant should be directed to your Turbo
Support Manager.

( 2 -0 ' 303

Once your Private Label Turbo Site has been estaddi, your Turbo Support Manager will
contact you to schedule a thorough “Walk-Thru” otignew Private Label site.

If you have chosen to enable VeriSign credit camt@ssing on your Turbo site, you must have
the VeriSign Payflow Link account iive mode. If this has not been done, please notify yo
Turbo Support Manager.

Note: You may also want to change your VeriSign passvafter the account is live and
your “Walk-Thru” has been completed. Contact yburbo Support Manager for
assistance, if necessary.
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2.4.1. Owner "Walk-Thru"

The Owner “Walk-Thru” is a training session thaghiights the functionality within the Turbo
site that comes with being an Owner. All indivittuat your company who will be involved in
maintaining your Private Label customer accourgengs, and/or pricing should be available
for this training.

Your Turbo Support Manager will provide all theandhation you need to get up and running.
In addition, you will receive your Owner and tesstomer information and agent logins and
passwords at this time.

Your “Walk-Thru” will cover the following topics:

View customer counts and orders on the Turbo Lidéoside of the site to experience the
additional functionality available only to Owners.

Review customer and Owner invoices.
Learn how to establish and maintain customer adsoun

Learn how to establish and maintain agents for gyogtomers, as well as for your own
company.

Review the various levels of security within therBa system.

Review the different pricing levels within the syst, and learn how to establish and
maintain these prices. This includes your OwnestC8ystem, and Customer Level
Pricing, as well as establishing special custonetes.

2.4.2. Trying Out Your New Site

Your Private Label Turbo Site is now live and a&hlé on the internet. Online Registration to
your site is also active now if you chose this deat

Owners should adjust their System Standard anage®ystinimum Pricing as soon as possible.
Established using Owner Pricing as a default, tpeiseng lists are now fully available for you
to modify to your company’s needs.

The next step would be to run a few tests to ses wbur customers will experience. You
should verify your invoices to check for the compaame and address information . Also, be
sure to verify that your site’s Contact Informatiocludes the proper eMAIL addresses and
phone numbers. See the “2.4.4. Testing Procetseetion below for details on running test
orders.

Create your customers and agents, and set speasiomer pricing as needed. See “Managing
Accounts “ section 3 of this manual for details.
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2.4.3. Links to Your New Site

Owners must link their company website to the Twie. This link must be direct to your
Turbo site URL ittp://xxxxxxxx.turbo-marketing.net ). Owners may choose to
have the link open up a new browser window or @pthe current browser window.
Remember that when customers logoff the Turbo ity will be returned to the website
identified as the Logoff URL, typically your compawebsite.

This example will open a new browser window withbrawser buttons.

<html>
<head>

<!--- insert this script within javascript
<script language="JavaScript" type="text/JavaScript ">

function MM_openBigWindow(theURL,winName,features) {
w=800
h=600
if (window.screen) {
w = window.screen.availWidth-15;
h = window.screen.availheight-50;

}

window.open(theURL,winName,features+',width="+w+',h eight="+h+"top=0,left=0'
);
}

</script>
</head>
<body>
<I--- use this for link to turbo site

<a href="#"
onClick="MM_openBigWindow('http://www.turbomarketin g.net','TurboMar
keting','toolbar=no,location=no,status=yes,menubar= no,scrollbars=ye

s resizable=yes')"> Turbo Marketing Neta>

</body>
</html>

Change shaded text as needed. Your Turbo Supmorader can eMAIL this script to you if
you choose.

Do NOT build into your company website any linksotber parts of the Turbo site.
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2.4.4. Testing Procedures

Any “test” order must be coordinated with your TarBupport Manager. Tell your Turbo
Support Managen advancefor any test order that is to be run so the ocderbe canceled
and not charged to your account.

The Owner is required to run any tests under thieci@mpany set up under the Owner at
implementation to avoid confusion with counts andeos actual customers did or did not
make. An Owner has the ability to change thedestomer from a “VeriSign” customer to a
“non-VeriSign” customer to test both types of cuséw order from this test company. See the
“3.2. Manage Customers — Add/Modify a Customelisgctions of this manual for details.

VeriSign Considerations:
Please notify your Turbo Support Manager if youhasakeany changes to VeriSign.

The VeriSign PayFlow Link Account is normally seta “LIVE” Transaction Processing
Mode. If a test order is run under your Privatéeélalurbo Site using a VeriSign customer
while in the LIVE mode, you must back out and crélge charges according to tieriSign
Manager’s Guide

Owners may optionally choose to temporarily putPagflow Link Account into a “TEST”
Transaction Processing Mode for a specific tedt) te following considerations:

When your PayFlow Link Account is in the TEST modalé existing VeriSign customers
(and any new online registrations) will be direcffected if they try to order during this
time. They will fail when they enter a valid credard number, leaving their order in a
pending status.

Using any credit card number other than one oM&eSign test credit card numbers while
in the TEST mode will cause an error message alishvAccount Number. (The list of
valid test credit card numbers can be found orVim@Sign Manager Help screen.)

The processing platform on the Turbo site is unavefithe TEST mode and will be
handled the same as for any live order.

You must change back to the LIVE mode when finisivét testing to allow actual funds
to be transferred.

Consider all of the above issues before changing Payflow Link account from “LIVE” to
“TEST” mode.

Closely monitor any such test, and return the acctu“LIVE” mode as soon as possible to
ensure the least disruption to your Turbo site.
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4 % _ OI n

A regular customer agentis assigned to a customer account and may vievparaess only
counts and orders that he/she created.

A Supervisor agentis assigned to a customer’s account and may ualpeocess all counts
and orders created under that customer accoumtidiegs of which customer agent created
them. A Supervisor agent will also be able to @ead modify agents assigned to that
customer account.

A Manager agentis assigned to the Owner’s account and may viedyaocess all counts and
orders undeany customer’s account. A Manager agent is also abteeate and modify
customer accounts and agents, and may (optioradlgble to create and modify System and
Customer Level Pricing and Quotes.

An Owner agentis assigned to the Owner’s account and may bélegtad as a regular,
Supervisor, or Manager level agent.

An Owner has access to special functionality thatat available to customers or agents.
Owners have direct control over the areas of:

2.5.1. Viewing customer counts and orders
2.5.2. Billing/Invoicing procedures.

2.5.1. Viewing Customer Counts and Orders

There are occasions where the Owner will have toaga the order history of customer agents.
This may include troubleshooting what a customenagdid on an order, removing old
outdated counts, or reassigning them to anotheoes agent. Turbo provides this flexibility.

The Owner has special privileges on the Tutbo" screen. The Owner can view any
customer account that exists within their Turbe.sithe Owner can select any customer from
the pull down menu. After the Owner selects aaust ancclicks on the refresh buttpthe
Owner can select an agent from the pull down baktlates directly to the customer selected.
Once the agent has been selected antethesh button clicked agaithat agent’s activity will

be displayed.

September 7, 2006 -werking 11/15/06 ~ Turbo — Owner Manual Page 27 of 90



Owner Privileges

The Owner is able to select and perform any to any order for that customer agent. Thus,
the Owner has complete control when it comes toagiaug their customers’ accounts for
troubleshooting and managing order reassignments.

An Owner does not need to set up Owner employeageds for each customer. Manager
Agents created under the Owner can access the laigeary for all the Owner’s customers.
When an Owner is logged onto the system, Turbonaatically includes all Owner Manager
Agents a pull-down menu for all customers. If anr@r needs to perform a count or other
action on behalf of a customer, they can locate tiven agent name within the pull-down
menu and run the count/order under themselves.

WARNING ! If both an Owner Manager agent and a Customer agdett the change action
for the same count at the same time, both willlide &0 see the pages associated
with that count, but only one can change or sultineitcount. If both make
changes at the same time, results are unpredictable
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2.5.2. Billing and Invoicing Private Label Accounts

Online Billing and Invoicing is an easy, convenigrgty to manage a Private Label account.
Your customer’s agent will receive an invoice byAlM and a copy of that invoice showing
your costs will be eMAILed to your designated Acoting eMAIL address. Owners will also
receive a monthly statement with each invoicedisie the statement.

Invoices should be reviewed within 30 days of recii order for adjustments to be possible.

When an order has been paid by credit card usimig\gm, the customer’s agent receives the
invoice with a notation that the invoice is paithe same notation is included on the Owner’s
invoice.

INVOICE SAMPLES

Customer Invoice (non-VeriSign)

Invoice
DEMO OWNER COMPANY In voice Date : MM/DD/CCYY
456 WASHINGTON ST
OMAHA NE 68102 In voice Number : C3H00039
PHONE (402) 444-5555
Re ference Number : X305809
Sold To : DEMO TEST CUSTOMER
123 MAIN ST
OMAHA, NE 68114
Customer ID : DEMOTES
Project : phones in 1A
ltem Quantity Rate  Total Amount
CONSUMERVISION LIST RENTAL 30,000 .03500 1,050.00
CV PHONES ON OUTPUT 30,000
ELECTRONIC OUTPUT MINIMUM 1 25.00000 25.00
T otal 1,075.00
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Owner Invoice (non-VeriSign)

Invoice

DEMO OWNER COMPANY In voice Date : MM/DD/CCYY
456 WASHINGTON ST
OMAHA NE 68102 In voice Number : C3H00039
PHONE (402) 444-5555

Re ference Number : X305809
Sold To : DEMO TEST CUSTOMER

123 MAIN ST
OMAHA, NE 68114

Customer ID : DEMOTES
Project : phones in IA
Item Quantity Rate  Total Amount
CONSUMERVISION LIST RENTAL 30,000 .03500 1,050.00
CV PHONES ON OUTPUT 30,000
ELECTRONIC OUTPUT MINIMUM 1 25.00000 25.00

T otal 1,075.00

Cost to Account Owner
Reference Number : B305809

CONSUMERVISION LIST RENTAL 30,000 .02500 750.00
CV PHONES ON OUTPUT 30,000
ELECTRONIC OUTPUT (FTP EMAIL) 30,000 15.00

T otal 765.00
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Owner Privileges

Invoice
DEMO OWNER COMPANY In
456 WASHINGTON ST
OMAHA NE 68102 In
PHONE (402) 444-5555
Re

Sold To : DEMO TEST CUSTOMER
123 MAIN ST
OMAHA, NE 68114
Customer ID : DEMOTES

Project : New Loans

Item Quantity

CV HOME/MORTGAGE LIST 4,745
LOAN AMT CODE 4,745
GRANT DATE 4,745

CV NTH SELECT 1
ELECTRONIC OUTPUT MINIMUM 1

T

*** Invoice has been Paid by Credit Card

voice Date : MM/DD/CCYY
voice Number : C3H00039

ference Number : X305815

Rate
.03500
.01000
.01000

25.00000

otal

Total Amount
166.07
47.45
47.45
25.00

285.97

Notice the*** Invoice has been Paid by Credit Card
of the invoice.

message at the bottom
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Owner Invoice (VeriSign)

Invoice
DEMO OWNER COMPANY In
456 WASHINGTON ST
OMAHA NE 68102 In
PHONE (402) 444-5555
Re

Sold To : DEMO TEST CUSTOMER
123 MAIN ST
OMAHA, NE 68114
Customer ID : DEMOTES

Project : New Loans

Item Quantity

CV HOME/MORTGAGE LIST 4,745
LOAN AMT CODE 4,745
GRANT DATE 4,745

CV NTH SELECT 1
ELECTRONIC OUTPUT MINIMUM 1

T
*** Invoice has been Paid by Credit Card
Transaction ID: VEYA95111189

Cost to Account Owner

Reference Number : B305809

CV HOME/MORTGAGE LIST 4,745
LOAN AMT CODE C022 4,745
GRANT DATE D001 4,745
ELECTRONIC OUTPUT (FTP EMAIL) 4,745

T

voice Date : MM/DD/CCYY
voice Number : C3H00039

ference Number : X305815

Rate Total Amount

.03500 166.07

.01000 47.45
.01000 47.45
25.00000 25.00

otal 285.97

.02500 118.63
.00900 42,71

.00900 42.71
15.00000 15.00
otal 219.05

Notice the*** Invoice has been Paid by Credit Card
invoice.

message on the
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2.5.3. Order Disputes
CANCELED JOBS

A customer may order a list and realize that thdysd incorrectly. The Owner must contact
their Turbo Support Manager to make the necesshugtents to the canceled order. A
cancellation charge may be applied.

HoLD PROCESSING

On the Turbo system, the message + 5 appears when an
agent attempts to login, and their customer accbasteen placed on Hold. No further counts
or orders can process until the customer is retefisen Hold status. The customer will need

to contact the Private Label Owner to remedy tbssi¢. Please refer to the “3.2. Manage
Customers” subsection of this manual for detail$hen field and putting a
customer on or off “Hold.”

5 1 n

The Online Registration feature of the Turbo sital#es new customers to access your site,
register an account, and order — all without arigrirention on your part.

If you choose to allow Online Registrations on ysitie, your Turbo Login screen will include
the, * text and the * button.

You may also choose to prohibit Online Registratientirely from your site. If your site
prohibits Online Registration, this area of the inogcreen will be blank.

The Online Registration process, when enabled,onglhte:
A new customer accounbased on the information supplied by the new agent

These accounts will be established automatically ‘&eriSign” type of customer who
is required to pay by credit card, if there is ai8gn Payflow Link established on your
site. They cannot order more than 50,000 recandsage limited to one order until the
Owner changes the registration type from to+

If your site does not have VeriSign established,qy5stem will allow new customers to
register online only as a “Prospect,” limiting théorunning counts — but no orders.
You may change the Prospect Customer account staResgular Customer to allow
them to run orders at a later time, if you so cleoos

All accounts created through the Online Registraiocess will initially default to
your System Standard Pricing. You may establistiorner-specific pricing for these
customers at a later time, if you so choose.

A new agentunder that customer account based on the infoomatipplied by the agent.

An eMAIL notification to your Sales Department of the new account dathieg know to
follow up with that customer.
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Example of a Turbo Login screen with Online Registm allowed:

Page 34 of 90 Turbo — Owner Manual working 11/15/06— September 7, 2006



Owner Privileges

2.6.1. Account Registration

When a new customer clicks on the * button, an account registration screen appears
for them to fill out. This screen includes an ai@athe customer to state how they heard about
you and to identify a salesperson that they max lien working with. All information on

this screen will be included in the eMAIL that en$ automatically to your Sales Department
eMAIL address.

Online Account Registration screen (top):

Online Account Registration screen (bottom):
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2.6.2. Account Registration Confirmation

Upon successful completion of the registration ecygour new customer will be shown the
following confirmation screen. Your Sales phonenber and eMAIL address, established as
your site’s Sales Contact Information, will be irtsd within the message.

Clicking on the button will log them into your Twlsite under the new customer and agent.
Confirmation of the successful login will display:

REGISTRATION REJECTIONS

An Online Registration may be rejected if the castoaccount already exists or if the agent
already has a login with an existing customer antwith the same eMAIL address.

Please refer to the “4.3. Registration Problenugisection of the “Common Questions, Errors,
and Requests” chapter in this manual for detailtherresolution of these problems.
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2.6.3. Customer Registration Confirmation eMAIL

New customers will also receive an eMAIL containthgir new account information, The
customers should keep this eMAIL confirmation foture reference. Your Sales phone
number and eMAIL address will be inserted withia thessage, as well as a link to your Turbo
site.

New (Full) Account Registration EMAIL sent to thestomer:

From: "Turbo Marketing Net" <salesemail@yourcompany .com>
To: "John Smith" <jsmith@xxxxxx.com>
Subject: Turbo Marketing Net - New Agent Registrati on

Date: Wed, 19 Nov 2003 16:33:00 -0600
Congratulations and Thank You!

Your Turbo Marketing Net account is ready for use. We have created a
Login as follows:

Agent: jsmith

Password: letsgo7

With your new account you will have access to the m ost comprehensive
consumer, mortgage, and business information source on the market
today. You will be able to perform list research i ncluding list

counts and customization.

If you wish to use FTP for the delivery of output f rom orders, our
site address is ftp.turbo-marketing.net.
Detailed instructions can be found at http://ftp.tu rbo-

marketing.net/ftpinfo.html.

When logging into our ftp site, the following FTP L ogin ID and
Password will be required:

FTP Login ID: democomp
FTP Password: sales201

If you are a reseller of lists, or wish to discuss pricing,
alternative
billing methods or learn about other services we pr ovide, please call

1-800-222-2222 or ( your Sales number here ) or email to
salesemail@yourcompany.com

Thank you,
Turbo Marketing Net
http://xxxxxx.turbo-marketing.net
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New Account Registration EMAIL sent to tReospect Onlycustomer:

From: "Turbo Marketing Net" <salesemail@yourcompany
To: "John Smith" <jsmith@xxxxxx.com>

Subject: Turbo Marketing Net - New Agent Registrati
Date: Wed, 19 Nov 2003 16:33:00 -0600

Congratulations and Thank You!

Your Turbo Marketing Net account is ready for use.
as follows:

Agent: jsmith
Password: letsgo7

With your new account you will have access to the m
consumer, mortgage, and business information source
You will be able to perform list research including
customization.

If you are interested in ordering one of your count
salesemail@yourcompany.com with the reference numbe

Thank you,
Turbo Marketing Net
http://xxxxxx.turbo-marketing.net

.com>

on

We have created a Login

ost comprehensive
on the market today.
list counts and

s, please email
r.
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2.6.4. Sales Registration Information eMAIL

Your Sales Department, based on your site’s SabegaCt Information, will receive an eMAIL
for any Online Registrations that occur on youe.sithis will provide the information a
salesperson will need to follow up with the newtooser. The + information at the
bottom of the eMAIL, when supplied by the new custo, helps identify what salesperson
should follow up with the customer.

New Account Registration eMAIL sent to the Owneé@ales Department:

From: "Turbo Marketing Net" <salesemail@yourcompany .com>
To: "Turbo Marketing Net" <salesemail@yourcompany.c om>
Subject: Turbo Marketing Net - New Agent Registrati on

Date: Thu, 31 Jul 2003 16:33:43 -0500

New Turbo-Marketing Net Registration

Agent Name: John Smith
Employer ID: DEMOCOMP
Customer Name: Demo List Company
Address: 1234 MAIN STREET
Address:
City: OMAHA
State: NE
Zip Code: 68134 000
Phone: (402) 555-1212 Ext 9876
E-Mail Addr: jsmith@xxxxxx.com
Referred By: Yellow Pages - Y
Referral ----- N
E-Mail ------- N
Mall --------- N
Trade Show --- N
Magazine ----- N

Search Engine- N
Outbound Call- N
Industry Code: BRKR
Sales Rep : George Smith
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H Vs

3.1. &ENERALOVERVIEW
3.2 MANAGECUSTOMERS

3.2.1. Add a Customer

3.2.2. Modify a Customer

3.2.3. Reassign Count to Another Customer
3.3. MANAGEAGENTS

3.3.1. Agent Security User Roles

3.3.2. Add an Agent

3.3.3. Modify an Agent

3.3.4. Delete an Agent

3.3.5. Reassign Activity to Another Agent
3.4. MANAGEPRICING

3.4.1. Manage Pricing Authority

3.4.2. Owner Costs and System Level Pricing

3.4.3. Customer Level Pricing

3.4.4. Display Pricing

3.4.5. View/Modify Pricing

3.4.6. Add a Customer Quote

3.4.7. Email Pricing Report

# , "00 %

Turbo gives Private Label Owners total control oveir customers’ accounts. The
section of Turbo was designed to be simple taigeind use. This section controls
three critical areas of your Private Label sitaistomers, Agents, and Pricing.

Owners can access the section of their Private Label site from the page of
their Turbo site. A navigation bar appears actbhe$ page, which includes access to
# (if authorized), : ,and" . Click on the#

button to access this section of your Turbo site.

An Owner may create customers and agents manhatiygh the# section of

the site and, optionally, customers and agentsheagreated through the Online Registration
feature of the systenOnce createdall customers and agents within your site will be
maintained through the section.
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The security role assigned to an agent will dictatat, if any, access that agent has to the
# section of the Turbo site. Refer to the “3.3. ndge Agents” subsection of this
chapter for details on the security roles thatlmamassigned to an agent.

A General Agent has the selection suppressed from the display and cannot
access this section of the site.
A Supervisor Agent will have access only to the area.
A Manager Agent status is exclusively availabl®©teners. Managers will have access to
all three areas cf (Customers, Agents, and Pricing).

The functions available within tHe areas will also vary, depending upon what

customer is selected to “manage.” These differemgk be covered in detail within each
specific area of this chapter.

Selecting the Owner’s account will provide addiabaptions that are available only when
working within the Owner level, such as reassigrangounts to another customer.

Selecting a Customer will provide some optionsapylicable to the Owner level, such as
adding price quotes.

The example of th&# display for aSupervisor Agentwill be the same display
regardless of whether the Supervisor agent is uhge®wner or under a customer:
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Example of the# display for aManager Agentwith aCustomer selected
(Noticethe6 7 6 feature under th# area.):
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# ")

The area of the# section of a Turbo site provides total control of
customer accounts. It enables you, as an Ownergtaide new customer accounts, modify
information on existing accounts (such as nameaaless information, phone numbets,),
put a customer on hold, and transfer counts fraerQtvner to one of your customers.
Regardless of whether you added the customer yiborshe customer was created through
your Online Registration process, all your customfarmation is available to you under the

# area. You also have the ability to maintain yown Owner’s account
information.
Within the# section of the site, the area is available only to

Manager agents. Please verify in the top rightdh@rner that your company name and your
agent name are listed. Not all options will beilade if you previously changed your
“identity.” If you need to change back to your ofigentity,” click " , then a list, and then
change back to yourself.

Functions available within this customer area walty depending upon what customer is
selected€.g,Owner vs. customer).

The function will always appear.

Whatever customer is selected will control all titleer areas under

Agents and pricing will pertain exclusively to tbestomer selected here.
The# function will appear any time a customer has ssacted.

The+ function will appear only when the Owner is
selected as the customer.

To select a Customer, click on the drop-down box on the left of the screen.
Customers are listed in alphabetical order by camppeame. If your list of customers is long,
a scroll bar will be included with your drop-dowoxy You may enter the first character of the
company name to advance the drop-down list to cojmpames that begin with that character.
Select the company by clicking on the company name.

When a customer account is created, the accouhbevdssigned a unique ID. This

2 appears under the customer’s name when it istedléar account management. All agents,
pricing, and orders are tied to this unique custoiide The 2 may be used to
properly identify the customer if you have two oonm@ with similar names.
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3.2.1. Add a Customer

Customers may be created through#he section of your site, or they may be

created through the Online Registration procesguf site allows this. (See the “2.6. Online

Registration® section of this manual for details.)
To create a new customer account throtigh , click on the line on

the left navigation menu, and the following screglhappear. Once a customer is added, that

customer cannot be removed. You can suspend ancestbutnot delete a customer.

Complete the information on the screen. You wakd to scroll down to access all of the
customer information required. At the bottom af thrm is the button. You
must click on this button or hit tt& key to actually complete the creation of yowvne
customer account.

If any of the required information is not suppli@dnessage box appears to notify you that
more information is required. The cursor will besgioned to the field with the error.
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Once all the required information has been supgietithe account created, the customer will
be added to the list of customers you may selea@doount maintenance. The following
screen will appear to confirm the add was succéssfu

The following information explains the customer figs available for maintenance, and how
they are used within the Turbo system.

Company Name and Phone Number — required

The company name will appear throughout the Tuyistesn in the upper right corner of most
screens. The company name will also be printesharices and packing slips.

While Online Registration blocks adding multiplestamers with the same name and ZIP code,
companies with the same name as an existing custmngany may be added here.

Primary Contact Information — required

The primary contact is the first person who shdéddcontacted in case of questions or
problems.
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3 Party Account Number — optional

This is the customer’s shipping ID number for Fe@dEXJPS. This is used when a customer
chooses to have all shipping handled "‘dgarty shipping so that shipping charges will be
billed to this account. This ID value will be tbefault for the8 9 field on all orders
that have physical output and will cause the otddre shipped as%party. The Shipping ID
can be blanked out by the customer on the ordeesdn cases where they do not want to ship
3% party. A handling fee is charged when this fisldised.

Broker — required / defaults
The broker flag indicates whether this customémniswn to be a broker.

Yes— Any reports generated from this customer’s aragl not include identifiable
information of you, the Owner.

No— All reports generated from this customer’s osdeill include Owner information.
This is the default setting when a customer is dddeugh#

Type — required / defaults
The customer type flag indicates what type of au&toaccount within the Turbo system.

Prospect This customer account, and all agents establigshder this account, are
allowed to run counts within the Turbo system, ¢arinot run any orders. This flag is
automatically set to “Prospect” for all customec@ants created through the Online
Registration process when the site is set to “Rrctspnly” registrations.

Customer This customer account, and all agents establighder this account, are
allowed to run counts and orders within the Turpstem. This flag is automatically set to
“Customer” for all customer accounts created thiotig Online Registration process when
the site is set to “Full Account” registrationshid is the default setting when a customer is
added throught

Pay by VeriSign — required /_defaults

The VeriSign flag indicates whether this custonserequired to pay for all Turbo orders by
credit card through VeriSign before any order Wwél processed.

Yes— This Customer is required to pay for all Turlsdeys by credit card through VeriSign.
This flag is automatically set to “Yes” for all cosner accounts created through the Online
Registration process when the site is set to “Aatlount” registrations. A valid VeriSign
PayFlow Link Account must be established and imjglet@d on your Turbo site in order to
set this flag to a YES.

No— This Customer will not be required to pay fagitrorders by credit card through
VeriSign at the time they order. The Customer balinvoiced, and payment will be the
responsibility of the Owner._This is the defa@ttgg when a customer is added through
#
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Status — required /_defaults
The Status flag indicates whether the customer good standing with you.

Regular— The customer is in good-standing, and ther@anstrictions on this customer.
This is the default for customers created throtigh

Monitored— The customer is a new customer or should betored. This is the default
for customers created through the Online Regisingtrocess.

Hold — This customer has been put on hold becauseobfgms with the account. No
agents under this customer can log in to your T@it®to run a count or order while the
customer is set to a Hold status. When an agedﬂruhls customer attempts to login to
Turbo, the message + 5 will display, and they will be
returned to the Turbo Login screen. Refer to th&.3. Order Disputes” subsection of this
manual for additional information.

FTP eMAIL address — required

The eMAIL address provided here will receive a mgssf there is any problem with a file
transmission for this customer. Use caution whaereng the eMAIL address to ensure proper
delivery of the message. This eMAIL address waytdcally be set to the Customer Service
Department of the customer.

Billing Address Information — required
This primary address information for the customérappear on invoices.
Shipping Address Information — optional

This is the address information to be used to seagacking slips and physical order output.
This should be supplied only if this informationdigferent from the Billing Address
Information.
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3.2.2. Modify a Customer

Whether customer accounts were created thrétugh or through the Online
Registration process, all of them are availableglierOwner to maintain in the
area.

You may also maintain your own Owner/Customer imfation, with the exception of the
Status field.

To modify (or view) an existing customer’s infornuat, first select the customer from the

drop-down list on the left of your screen. Setbetcompany by clicking on the
name. Click on th& line on the left navigation menu, and the follogvstreen
will appear:

Enter or overtype the information on the screewu Will need to scroll down to access all

available customer information. At the bottomuf screen is the button. You
must click on this button or hit tig key to actually complete the update to the custo
account.

The same requirements for apply to# . Please refer to that

subsection of this chapter for details on the iittlial fields available for maintenance.

Again, you must make certain your company nameyamnid name appear on the top right of
the screen or you may not have all the options.
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3.2.3. Reassign Count to Another Customer

The+ function is available only when the Owner is sedda@s the customer.

Occasionally, customers do not want to run countsaaders themselves and would rather
someone within the Owner’'s company do the procgdsinthem. In these cases, the Owner
may choose to run preliminary counts for a custonmeler themselves (the Owner). Once the
customer has decided to order, transfer the coant four “Owner” customer to that specific
customer set up on your site.

The+ function within# provides owners this
flexibility. All the Owner has to do is enter the + number shown on the

" screen from Turbo List Order and select the custdmreceive the count. The count
referenced then becomes a count that can be manadedthe reassigned customer. The
count can then be rerun under the customer toypake company name, address, and pricing
specific to that customer.

To transfer a count from the Owner to a customist, $elect the Owner as the customer from
the drop-down list on the left of the screen. Clicktbe+
line on the left navigation menu, and the follogvstreen will appear:

Enter the + number of the count to be reassigned that is otiyreesiding under
the Owner. Then select the customer to which yantwo transfer the count from the

drop-down box which displays the complete listo$tomers you have
established within your site (excluding the Owner).

Information regarding the count specified will hepdayed for verification. In addition, a new

+ drop-down box will appear for you to select whadient under this
customer should get the transferred count. Thefigalid agents will have all agents under
the receiving customer, as well as all Manager &sgemder the Owner.
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Once all the count, customer, and agent informdtesmbeen specified, the following screen
will be displayed:

Verify the information presented, and click on the button to complete the
process. The following screen will confirm theniséer was completed:
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The count now is listed under the customer/agestipd and no longer exists under the
Owner. As always, Owner Manager agents can atlesssount regardless of what
customer/agent the count is listed under.

The status of the count is changed to “Expired” nités reassigned, so that the count must be
rerun under the new customer before an order candoke. This ensures proper pricing is
applied to the count and subsequent order.

## "

The# area of your Turbo site provides both you, as am&», and your customers
(if you choose), total control over the customagents. You can create a new agent for a
customer, change information, such as eMAIL adé®ss security settings, and remove an
agent from active use on the Turbo site. In addjtyou can reassign all previously saved
activity, including counts and orders, from onerage another. This option may be useful
when personnel changes occur.

Within the# section of the site, the area is available to Manager
and Supervisor agents. Supervisor agents willnaatically be pre-set under their own
customer and will have the ability to manage omgras under their customer. Manager
agents have access to any agent under any customer.

3.3.1. Agent Security User Roles

The security role assigned to an agent will dictatat, if any, access that agent has to the
# section of the Turbo site, as well as controlaiarbther site functions.

Agent

A regular Agent level role wilhot have access to the section of the site.
That choice will not even appear as a selectiothenrurbo screen.

Regular Agents will have access to the other asée site so that they can run counts
and/or orders, but they will be able to access tmyr own counts and orders.

Regular “Agent” is the default setting for anyonkoauses the Online Registration
process to create an account, and for any agestieckéhrough th# area.

Supervisor Agent

An agent set up with a Supervisor level role wdlddlowed to access the
section of the site, but will have access to#the area only for the
customer under which they are established.

Supervisor agents willot have access to any other customer informationuging
their own), nor to any pricing information.

Within the other areas of the Turbo site, Supervégents are able to access the counts
and orders of any agent under their specific coppan

A Supervisor may only create an agent with regatgent security user role within their
company.
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Manager Agent
This level can be assigned only to agents estaulishder the Owner.

An agent with a Manager level role will be ableatxess all areas of tife
section of the site.

A Manager agent will have full access to all custoiend agent information. They
may, however, be limited in what they can do witthie# area. They may
be restricted to view only the pricing informatian,may be allowed to also modify
various pricing information (System Level, Custorhevel, and/or Quotes).

The Private Label administrator is always establishs a Manager with full
maintenance access to all pricing information.

Within the other areas of the Turbo site, Managenis will be able to access the
counts and orders afl agents under any customwithin your Private Label site. This
special Owner privilege eliminates the need for f@areate an agent under each of
your customers. As a Manager agent) ARE AUTOMATICALLY AN AUTHORIZED AGENT
UNDER EACH OF YOUR cUSTOMERS here is no need to have or use multiple agegink
to access your customers’ activity.

Only Manager Agents have the authority to assigmeBuasor and/or Manager Security
User Roles to an agent. An Owner may choose topst#teir own company’s agents as
Supervisors to enable them to access each othmrstcand orders. Owners are able to
assign this role to agents and customers to etiadhe to control the agents under that
company and alleviate the need for personally magae agents. A Manager can do
this through thet area of the site.
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3.3.2. Add an Agent

Agents may be created through the section of your site, or they may be created
through the Online Registration process, when acestomer account is created, if your site
allows this.

To create a new agent, first select the custome@ennvhich the agent is to be assigned from
the drop-down list on the left of the screen. Sethetcompany by clicking on the
name. Click on the line on the left navigation menu. A similar screell be
displayed, depending upon the customer selectedhaskcurity level of the agent logged on.

The + option will be included on the display only foManager agent. It will
not appear for Supervisor agents.

Supervisor agents may create only a regular agerany agent they create is automatically
established with a user role of Agent.

The# ( line may appear for a Manager agent, but only wareagent is
being created (or modified) under the Owner, arg bthe Manager agent has Maintenance
authority for that Pricing option. If the custonsaslected is not the Ownét,

will not appear on the display because they will not be applicable fa th
agent being created.

Complete the information on the screen, scrolliog/d to access all of the agent information
fields, if needed. At the bottom of the screethes button. You must click on this
button or hit the Enter key to actually complete the creation of the rag&nt. There is also a

+ button that you may click on to access detailth@rules for creating a
password.

September 7, 2006 -werking 11/15/06 ~ Turbo — Owner Manual Page 53 of 90



Managing Accounts

If any of the required information is not suppli@dnessage box will appear to call attention to
which information is still needed. The cursor viaél positioned to the field in error:

Once all required information has been suppliedthedagent created, the agent will be added
to the list of agents available for management utitl customer. The following (or similar)
screen will confirm the add was successful andtitietihe agent login ID established:

The following information explains the agent fieldsvailable for maintenance and tells how
they are used within the Turbo system.

First and Last Name — required

The agent’s name will appear throughout the Tuststesn following ; in the upper right
corner of most screens . The agent’s name will afgpear in various agent drop-down boxes.

eMAIL Information — required
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The agent’'s eMAIL address will be the default fay @ount or order where output is
eMAILed. This address will also be used to comroatd with this agent for changes to agent
information, notification of changes to the Turlystem, notification if the agent forgets
his/her passwordtc Use caution when entering the agent’s eMAIL addito ensure proper
communication with this agent. You will be requir® enter this address twice, to verify
accuracy. While Online Registration does not albmding agents with duplicate eMAIL
addresses, there is no such restriction here.
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Password Information — required

The agent will use his/her password to log in taryburbo site. You will be required to enter
this password twice to verify accuracy. Use cautithen entering the agent’s password,
because you will not be able to view this inforroatafter the agent is created (or modified).

The password iBot case sensitive.
These password rules are enforced for security:
Must be between 6 and 30 characters
Must contain at least one alpha character anchat tene numeric character
Permissible special characters are $ # ! or period
Cannot equal agent login
Cannot contain 3 or more repeating characterstbenpa €.g, ababab).

eMAIL Information to the Agent — optional

At the time an agent is created or modified, youehie option of sending the agent an eMAIL
which will contain all of the agent information ybave created. This is determined by the

- ) #22 field. If this box is checked, the following eMAWill
be automatically generated to the agent’s eMAILragsl on record. Your Customer Service
phone number and eMAIL address will be insertedhiwithe message as well as a link to your
Turbo site.

From: "TurboMktSupport Demo" <custservemail@yourcom pany.com>
To: "John Doe" <jdoe@xxxxxx.com>

Subject: Turbo Marketing Net — Agent Information

Date: Thu, 20 Nov 2003 17:33:00 -0600

Agent Name: John Doe

Agent ID: jdoel

Agent Password: lost2found

Agent EMAIL: jdoe@xxxxxx.com

To Login, visit http://xxxxxxxx.turbo-marketing.net

If you have any questions, our friendly Customer Se rvice team is available
by calling 1-800-111-1111 or eMAIL to custservemail @yourcompany.com
Thank you,

Turbo Marketing Net
http://xxxxxxxx.turbo-marketing.net
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User Role — required when present

Only an Owner with a Manager level role will hahéstoption available on the7#
display.

The + assigned to an agent dictates what access thdt lzaeto various
sections of your Private Label site, and what fiomst that agent can perform within those
areas.

The + options that can be assigned to an agent inclidareagerrole, a
Supervisorole, and a regulakgentrole. A drop-down box contains the available sdleat
may be assigned to the agent being created.

Please refer to the “3.3.1. Agent Security UsdeRosubsection in this chapter for details on
these user roles.

Manage Pricing Options — required when present

# controls what access an Owner Manager agent hbhswhe#

area oft# . The pricing options are applicable only if tlgeeat being
created or modified is a Manager under the Owiié&ese pricing options cannot be assigned
to customers’ agents, nor to your own Supervisentsy

Only an Owner with a Manager level role may have dption available on the 7#
display, and onlyf that Manager agent h&s  authority on at least one of the pricing
options. Manager agents can assign only authibrdtlythey themselves possess. Therefore,
only the# to which a Manager agent s  authority will appear on the
T# display. If the Manager agent has odly authority for an option of
, that option will not appear for assignment andssumed to b& access for the
Manager agent being created.

# consisto#4 | # , or T# the Owner’s System Level
Pricing, Customer Pricing, and the company’s Custo@uotes. A drop-down box will be
available for each pricing option that may be assijto the Manager agent being created.

Please refer to the “3.4. Manage Pricing” seciotihis chapter for details on these
summarized pricing options: Quote, Customer, aysiem.
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3.3.3. Modify an Agent

The# function is available to Supervisor and Managemas} Supervisor agents
will be restricted to agents under their company.

Whether your agents were created throtigh , or through the Online Registration
process, all are available for you to maintairhie# area, with two limitations:

Modifying an agent record can occur only when #gent is not logged onto the
Turbo site.

Any agent that has been “Deleted” (marked as “imatwithin the site) cannot
be modified.

To modify or view an existing agent’s informati@elect the customer from the

drop-down list on the left of the screen. Selbet¢company by clicking on the name. Then
select the agent from the  drop-down list on the left of your screen by cirgkon the
name. Click on thé line on the left navigation menu. A similar screell be
displayed, depending upon the customer selectethanskcurity level of the agent logged on.

The agent’s login ID displays at the top of the screen when the agent is selected.

Enter or overtype the information on the screewu ¥Yhay need to scroll down to access all of
the agent information. At the bottom of the scressiine# button. You must click
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on this button or hit the Enter key to actually complete the update to the agdgatmation.

Thereisalsoa + button to click on to access details on the rtdesnodifying a
password.
The same requirements for apply to# . Please refer to that subsection for

details and restrictions on the individual fieldsidable for maintenance.
3.3.4. Delete an Agent

The function is available to Supervisor and Managemnag} Supervisor agents are
restricted to agents under their company.

The function allows removal of a selected agent frativa use of the Turbo
system. An agent cannot be deleted while he/shetigely logged onto the site.

To delete (inactivate) an existing agent, selegtciiistomer from the drop-down list

on the left of the screen. Select the companyliblkiog on the name. Then select the agent
from the drop-down list by clicking on the name. Click e line on the

left navigation menu. A similar screen will beplsyed, depending upon the customer
selected and the security level of the agent logged

The
agent’s login ID will be displayed at the top oéth screen to assist in verification, if
needed. You may need to scroll down to access the button at the bottom of the

screen. You must click on this button or hit $he key for the action to be completed.

The Agent record is not physically deleted from ¢lgstem. Instead, it is flaggedas

and will no longer be available for use. The agpilitstill appear in your list of agents for that
customer; however, that agent's name will be griagtempting to select them for modification
will display a message noting that they are in&céimd cannot be modified.
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3.3.5. Reassign Activity to Another Agent

+ " allows assignment of all previously saved actimitgluding
counts and orders, from one agent to another agénn the same company. This option may
be most useful when personnel changes occur.oltidibe used with great CAUTION, since
this is a process which cannot be reversed. Atbhy of counts and orders is transferred to the
receiving agent. No reference to the prior agemtains to help selectively “undo” this change
once it has been completed.

To reassign all available activity of an existirgeat, select that agent’s customer from the
drop-down list on the left of the screen. Sethetcompany by clicking on the
name. Then select the agent from the drop-down list by clicking on the name. Click on

the+ ! line on the left navigation menu. The followingeen will
appear:

The+ " screen contains a drop-down box, listing all aldé agents within that
company that may receive the history. Select gemtthat is to receive the history by clicking
on the name. Clickonthe " button on the bottom of the screen or hit$he

key to complete the action.

The bottom of the screen will display - NN))) (where)))))))) isthe

name of the receiving agent) when the history leenIsuccessfully reassigned.
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#( -6

Within the# area of thet section of your Turbo site, you have
complete control over what you charge each of yostomers. The Owner has the power to
manage System Standard (Default/Retail) Pricingyelbas to set System Minimum Pricing.
This ensures that lists are not being sold bel@vdatermined pricing levels. In addition, you
can decide and control what to charge each custaotaer by item, on an individual customer
basis. You also have the ability, through the @onstr6 function, to lower a customer’s
charges on a special “one-time” or extended basieXceptional processing needs.

Th # area is available only to Manager agents.

Functions available within thé area will vary, depending upon what customer is
selectedi(e., the Owner or a customer of that Owner).

The 7 drop-down box will always appear and present @ltyipes of
pricing available for the customer. It will incleidll lists available on your site, in
alphabetical order by list name, followed by anggasses available on your site.

The function will always appear and present the Lisptiy showing a list of
all the applicable pricing entries for the custoniesed on the List/Process selected.

The 6 function will be available only when the customelested isnotthe Owner.
Quotes may be established only under a customeotander the Owner.

Separate pricing entries feach List and Processill be available under each List/Process
found within the drop-down box. The pricing foreois completely independent of all other
pricing. It is used exclusively for that specitist or process. This includes miscellaneous
pricing (e.g, outputs, shipping) found across most lists andgsses.

The pricing set for one list does not carry ovetlte pricing for another list/process.

The System Level and Customer pricing includeghallitems necessary for the selected
List/Process only.

Quotes are also created underdheue 7 entry and contain all the items
necessary for this List/Process only.

The 7 description is displayed intie0 01 $ screen header.
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3.4.1. Manage Pricing Authority

The actions available within the area will vary depending upon what pricing
authority the individual Manager agent has beeigasd through thé on
the Add/Modify Agents screen. The authorized axtiare available in the drop-down box to
select on the List screen.

Note: Any Manager authorized fégr  will automatically havés  (Pricing Report)

authority.
Quote
A Manager agent may have ,# , or T# authority on all Customer
Quotes within the# area oft

If the Manager is authorized only fér , that Manager will be able to view existing
Customer Quote Pricing, but will not be able to adtew quote or to modify an
existing one.

If the Manager agent h#s  authority, that Manager will be able to view anddifip
existing customer quotes as well as create nevoriestquotes.

If the Manager is authorized for 7# , he/she will be able to view and modify
existing customer quotes as well as create nevocustquotes. This type of Manager
will not be restricted by the System Minimumsglace. Any price set by this Manager
will be accepted, regardless of whether it fallobethe System Minimum.

Customer
A Manager agent may have ,# , or T# authority on all Customer
Level Pricing within the# area of#

If the Manager is authorized only fér , that Manager will be able to view existing
Customer Level Pricing, but will not be able toadsish or modify customer pricing.

If the Manager agent h#s  authority, that Manager will be able to view anddifip
existing customer pricing as well as establish Qustr Level Pricing.

If the Manager is authorized for 7# , he/she will be able to view and modify
existing customer pricing as well as establish @ustr Level Pricing. This type of
Manager willnot be restricted by the System Minimumsglace. Any price set by this
Manager will be accepted, regardless of whethfallg below the System Minimum.

System
A Manager agent may have ,# , or T# authority on the Owner’s
System Level Pricing within the area of# . This includes
the Owner’s Cost Level Pricing, the System Stan@aicing, and the System Minimum
Pricing.

If the Manager is authorized only fér , that Manager will be able to view existing
Owner’s System Level Pricing, but will not be atdenodify any of these prices.

If the Manager agent h&#s  authority, that Manager will be able to view anddifip
System Standard and System Minimum Pricing.
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If the Manager is authorized for 7# , he/she will be able to view and modify
System Standard and System Minimum Pricing. Type bf Manager wilhot be
restricted by the System Minimumgplace. Any price set by this Manager will be
accepted, regardless of whether it falls belowSgtem Minimum.

The# and T# authority should be restricted only to the Priviaabel
Manager and the persons responsible for managimgognpany’s System Level
Pricing to ensure that lists are not being soldWwetour company’s costs.

The Owner Cost Level Pricing can never be modifigdhe Owner.
3.4.2. Owner Costs and System Level Pricing
Owner Costs

When you registered as a Private Label Turbo Ovareggreement was reached to determine
your charges for orders processed through youaRrilabel site. Your costs are represented
under the level pricing. There will be a separate pricing entry for
eachlist and process that is available on your sithese pricing entries will exist for all
owners.

What you will actually be charged as an Owner @ilable for review when you select the
Owner as the customer fér . This is available to use as a guide when estaibly
your System Standard and System Minimum pricing.

System Standard Pricing

This is your site’s “default/retail” pricing. Wheyour Private Label site was established,
System Standard Pricing was created for you bassuar pricing. There will be

a separate 7 entry foreachlist and process on your site. These pricing
entries will exist for all owners.

Modify your System Standard Pricit@yreflect what you consider suggested retailipgic
System Minimum Pricing

System Minimum Pricing guarantees that your mininprining standards are met. System
Minimum Pricing was created for you based on your pricing. There will be a
separatet 7 entry foreachlist and process on your site. They represent
your site’s “minimum?” pricing for that specific tiprocess. These pricing entries will exist for
all owners.

Modify your System Minimum Pricing reflect what you consider to be tlogvestpricing your
company will allow for that service. The systenil wot allow entry of Customer Level
Pricing or Quotes for less than the System Mininprioes that are in place at the time. The
only exception to this rule is for authorized magragwith T# authority.
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3.4.3. Customer Level Pricing

Each customer of a Private Label Owner may haveiaipgricing considerations. You, as an
Owner, have the flexibility to set specific pricify any customer, for any or all lists and
processes, on an item-by-item basis. These poceg, established, will be used in place of the
System Standard prices for all counts and orderdwythis customer for that specific
list/process. Customers without Customer LeveatiRgi established for a given list/process

will use the System Standard Pricing for thatpisicess.

On occasion, even a customer with establishedngriciay have an order that calls for
exceptional pricing. The Owner may create a speciee quote for that order. This special
feature provides the flexibility to allow the custer to use this pricing one time, or for an
extended, specified period of time, for a spedi@urnstance. You decide what type of quote,
and how long the quote is to be available for th&@mer’s use. When the price quote is
created, it will be assigned a unique Quote ID yoat provide to the customer for selection
when submitting a count. This will ensure the sggaricing is applied to the order. It's that
simple!

Quotes may be created even when Customer Leveh@has not been established. You may
choose to set up a quote for an extended peritichefto see whether you get the promised
volume on orderbeforeyou establish or modify Customer Level Pricing.

There will be a separate customer pricing entryearhlist and process available on your site.
This is your pricing to that customer for that gfiedist/process. Your System Standard prices
for this list/process will be used for all countglaorders run by this customer against this
list/process, until you establish Customer LevétiRg for that list/process. Quotes may also
be created for this customer for this specifidpisicess.
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Establishing Customer Specific Pricing

Onthe display of# , you will see a description of

(instead of 7 ) when a customer’s pricing is defaulting to System
Standard prices. When this entry is selected4 thé# screen will also include the
message$( , ,*+ 2,7+ % +2%$ .2 <$ $ directly above the first

price entry line.

This message indicates that this customer willivec8ystem Standard prices. Any changes to
System Standard prices will automatically affecs tustomer, without the need to specifically
update this customer.

If, however, you would like to lock in these pricasd/or set different prices for this customer,
save these prices under the option for this customer. Once the Customer Level
prices have been established for a customer, tteelpeked in and will not be affected by any
changes made to the System Standard prices. Yaoldwave to specifically update this
customer’s pricing for any future price changes.

Once Customer Level Pricing is established, #ife, ,* + 2,7+ $ +2%

2 <$ $ message no longer appears. When Customer LecaidPis saved
successfully, the display automatically changesffo  to4 . The customer description
will still show at that time. Returning to the display will refresh the
customer’s description to reflect the new status of 7

There will be a separate customer pricing entryemh list and process available on your
Private Label site. You may establish CustomerelL&ricing for any or all of the pricing
entries listed, as you see fit.
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3.4.4. Display Pricing

To see the pricing available for a specific custgreelect the customer from the S
drop-down list on the left of the screen. Selbetd¢ustomer by clicking on the company name.
Then select the specific List/Process of intenestfthe 7 drop-down box
under# on the left navigation menu. All Lists available your Private Label site
will be displayed within the drop-down box, in adiietical order by list name. In addition,
any Processes available on your site will follow lists in the drop-down box. Select the List
or Process by clicking on the name. Then click on under# on the

left navigation menu.

The List screen will always display all applicaplécing, based on the customer and
List/Process selected. It is from this List digpilaat you select a specific pricing entry for
viewing, for modification, or for an eMAIL reporf @ricing.

If the Owner was selected as the customer, the will be
listed:

When the Owner is selected as the customer, ydakwiays have the three system level
entries for the selected List or Process displayed: H 7 :
and 7 . These entries represent pricing for the spetifitor Process
selected only.

A separate set of the three system level entreesailable undezachunique List or Process.
This pricing is completely independent of all otpeicing, and is used exclusively for that
specific List or Process.
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If one of your customers was selected, the Custdéiriemg and any quotes established for that
customer and List/Process selected will be listed:

When a customer is selected, you will always haveast the entry listed.
The description 7 displays when customer prices have been
established and saved for this customer. If tisemaion displays, this

customer will receive your company’s System Stashd®rcing. In addition, any quotes that
have previously been created for this customerheillisted.
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The following information explains the fields disped and how they are used within the
Turbo system.

Action — required

The drop-down box will vary depending upon the pricanghority the Manager agent
has, and the entry selected. There are threelp@ssitions available for the List entry:

View— The4 action will always be available to select from threp-down box.
Selecting this action for an entry listed will réésa the 4 screen being displayed.
All pricing information on that screen is protecfeoim modification.

Modify — The# action will be available only for a Manager ag#rat is authorized to
perform pricing maintenance on that customer/qlentel. (See “Manage Pricing Options”
under the “3.3.2. Add an Agent” subsection of thenual for additional details on pricing
authority.) The# action will not be available on the entry, nor for

any quote that is closed or expired. In additaomy “Multiple Use” type quote that has
been used one time will no longer be availabldaler action.

Selecting the action &f for an entry listed will display the screen. All
pricing information on that screen is availableyou to modify.

Email— The$  action will always be available to select from threp-down box.
Selecting this action for an entry listed will rééso the $ screen being displayed.

Quote ID — display only
The quote ID on the List display identifies spegating established for that customer.

In the case of the Owner, the # will show a quote ID of 5 #2* . This
represents System Minimum Pricing.5 represents System Standard Pricing.

For a customer, any entry with a quote ID idergipecial pricing. This quote ID is the

unique identification of this special pricing thihé customer must select when running a count
to receive this pricing. The system automaticaligigns this unique quote ID when a customer
guote is created.

Description — display only

This describes the pricing entry. The system plesithe description for owner and customer
pricing. The description for a customer quotenteszd when it is created.
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Status — display only

The will vary depending upon the entry. There areéhpossible status values available
for the list entry:

Available— All owner/system level entries, and all custoegel entries will always be set
to a status of . Any customer quote that has not yet expiredhasrnot yet been
closed due to use will be set to status. Entries with an status can be
selected when submitting counts.

Closed- The status of is reserved for customer quotes. When a quate lsnger
available for use, the system will automaticallyytbe status to . (See “Usage Type”
under the “3.4.6. Add a Customer Quote” subsectidhis manual for details.)

Expired— The status d) is also reserved for customer quotes. When aeched
passed its expiration date and haserbeen used, the system will automatically set the
status tdb) . This quote is no longer available for use witthia Turbo site for counts
and/or orders.
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3.4.5. View/Modify Pricing

Thed 7# displays are available only to Manager agents thiéhproper pricing
authority. The action selected from the display will determine whether the Manager is
presented with thé  or the# display. The same basic display is used for owner
system, customer, and/or quote level pricing. &€heisome addition&

information at the top of the display when a custonuote is selected.

Example of &4 screen (top of screen):

Example of & 6 screen (top of screen):
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When the# action is selected for an entry on the List digpthe# screen will
appear. All pricing fields will be presented witie values currently in use for this entry.
Enter the necessary changes. Scroll down to aetleb® pricing information available. At
the bottom of the screen is the button. Click on this button to actually applyan
changes made to prices. To “cancel” the modiftcetbeforeclicking on the

button, click on any function available on the ledtvigation menu or black navigation bar.

The Owner has the flexibility to change the pridas, can never enter prices below the System
Minimum prices that are already in place, unlegy tire authorized for  7# pricing.
Refer to the “Manage Pricing Authority” informati@arlier in this subsection for details on the
pricing security settings. Thanly otherexception to this rule is the modification of the

# entry itself, which has no restrictions.

When an entry is successfully modified and the button has been clicked on, the
following pop-up window will appear:

If the button is clicked on and no changes were maddoptloeving pop-up will
appear:

After an update successfully occurs, the systemmnaatically goes to thé mode for the
record that was just updated. If you want to labknother customer's pricing, change the
customer selected from the drop-down box, select the List/Process of intefresh

the drop-down box, and click on to view that customer’s current pricing entries.

Informational Messages

On both thed  and# displays, if the current price falls below the &ys

Minimum price annformational messageill appear directly under the price field at issu
example:*,$; +2$ $ "* 5 #2*>?28@'@@A This is to alert the user to the fact that the
price is below the current System Minimum.

If the Owner is authorized for  7# pricing, he/she will be able to modify any prices
on this entry, regardless of what the System Mimmsi set to. Anyonaot authorized with
the T# setting who attempts to modify this entry will edce an error message on
those prices until the prices have been adjustedatch or exceed the System Minimum.
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Error Handling

There are two possible error handling methods, midipg upon the type of pricing error
encountered. Most errors will be identified byapsup window describing the actual error,
followed by the cursor positioned to the priceliroe This type of error may need to be
corrected before you can exit from the form. Exkmnp

Other errors that are the result of changes outhiglestablished prices may appear with a
generic error message directly above the firsimgitine at the top of the screen, followed by
the specific error message located directly undgefield(s) in error. This type of error is most
common when the System Minimum prices have beesedabut the customer pricing has not
been adjusted to reflect those increases. Example:

If a system problem or inconsistency is encountdiezlentire data area of the 7#
screen will be blank, and a messdge $ 1 will be displayed, followed
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by a more specific technical error message (exanpt® ; |, #$+2 2*4 2 ). Ifyou
receive this type of error, notify your Turbo Supgpdanager, and provide all the information
displayed on the screen.
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The following information explains the pricing fiid available for maintenance (or view):
QuOTE CONTROL INFORMATION — display only

When the entry selected is a customer quote, additinformation is presented at the top of
the form that identifies unique information specto that quote. This information will be
presented only on Quotes and may not be modified.

Please refer to the “3.4.6. Add a Customer Qustsection of this manual for details on
those fields.

PRICING INFORMATION
Description — display only

The column of thed 7# form lists each pricing field’s description and
categorizes the pricing fields by type, breakingnthapart with a category sub-title, as
applicable. These descriptions may not be modified

The pricing categories typically consist of thddaling:
Base Pricing- Consists of the base name and address and nmmpriaing.

Demographics- The select/output per demographic prices. Where are multiple tiers
present, details on what level a particular demplgiafalls into can be found in the Turbo
R " area of the system.

Processing Options May include Keycoding, NSelect, save orders for suppressin,

Output Options- Includes electronic, print, and other media fatsn

Other— Consists of shipping and handling, programmamg] cancellation charges.
Price — requirements based on System Minimum prices

The column identifies the current price for this fieftesented in the applicable unit of
measure. You may enter or overtype the desirexhgri It must be defined in the proper unit
of measure (each, per thousaett,).

If the System Minimum Pricing entry’s price for tregjuivalent field contains a value at the
time of this modification, this price field will bequired, and must not fall below the System
Minimum’s value. This restriction withot apply if the Manager is authorized for

T# pricing.

All price fields must pass the validatibeforeany modifications are accepted.

Page 74 of 90 Turbo — Owner Manual working 11/15/06— September 7, 2006



Managing Accounts

UOM Description

The # column of the form identifies the unit of meastoethat particular price
field: quoted, stored, and charged. These UOMrg®fns may not be modified.

Valid Units Of Measure are as follows:
Per 1000 Input Price for every thousand records input. Vakenot exceed $999.99.

Per 1000 Matched Price for every thousand records matched. Vedummot exceed
$999.99.

Per 1000 Output Price for every thousand records output. Vahrmnot exceed $999.99.

Per Order— Flat price for each order. Value cannot be fleas $1.00 and cannot exceed
$9999.99.

Each- Flat price for each item. Value cannot be thas $1.00 and cannot exceed
$9999.99.

% — Percentage represented in whole percebtg.15% would be entered as 15.00.
Value cannot exceed 100%.

Per Hour— Price for every hour. Value cannot be less #8600 and cannot exceed
$9999.99.

X One-Time Price- Price ratio/multiplier used against one-timeing —e.g, one and a
half times the one-time pricing would be entered .&. Value cannot be less than 1.00
and cannot exceed 999.99.
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3.4.6. Add a Customer Quote

To create a new price quote for a customer, sdleatustomer from the drop-down
list on the left of the screen. Select the custohy clicking on the company name. Then
select the type of quote from the Manage Pricing drop-down list on the left
of the screen. Once a specific type of quote leas Iselected, the 6 line will be
available to select. Click on this6 line on the left navigation menu.

Note: The 6 function will appear only when the customer seddasnot the
Owner.

The Manage Pricing 7 drop-down box always includes all lists
and processes available on this site, for selection

The 6 screen is similar to thé screen, with the exception of the
2 located at the top of the screen:

The initial 6 screen displays default prices, based upon thermes’s pricing. A
customer quote will always start with whatever ¢hsetomer’scurrent pricingis when the

guote is created. If the customer receives Custheel Pricing, quotes for this customer are
initialized to Customer Level prices. If the custr receives System Standard prices, quotes
for this customer are initialized to System Staddaices. Any changes to System Standard
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prices or to Customer Level prices after a quotaested will have no effect on the quote’s
established prices. Those prices are locked-imaunst be individually adjusted.

The6 2 IS unique to each quote and dictates the spedfitise quote
being created.
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All the additional pricing fields are identical tioe # form. Enter thé

2 , and enter or overtype the necessary changes fwrites. Scroll down to access all
the pricing information available. At the bottortloe screen is the 6 button. You
must click on this button or hit tig key to actually create the quote. To cancehick
beforeclicking onthe 6 button, click on any function available on the ledvigation
menu or the black navigation bar.

When creating a quote, the prices entered can riav&elow the System Minimum prices that
are already in placenlessthe Manager is authorized for 7# pricing.

Error messages will be handled in the same fasisdor the “Modify Prices” function, with a
message box identifying the error, and the cursargopositioned to the field in error.

When a quote is successfully entered, and the button clicked on or th§ key
hit, the following pop-up window will appear:

This is the uniqué * that you will need to provide to your customer $efection
when submitting a count.

Once you click onB , you will go into the mode for the quote just created:
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The following information explains the fields avaible for adding a quote:
QuUOTE CONTROL |NFORMATION

Description — required

The quote description will appear on the display as well as on the top of the 7#
forms when a quote entry is selected. It shoeldéscriptive.

Usage Type — required

The Usage Type determines whether this quote magée by the customer for more that one
order.

Single Use- The quote may be used only one time for a siogler. After it has been
used (supplied on the Submit Order form), the systéll automatically close this quote to
prevent any further use of these special prices.

Multiple Use— The quote may be used an unlimited number adgifor an unlimited
number of orders until the quote expires. Theesyswill automatically close this quote to
prevent any further use of these special prices #fe expiration date has passed. A

# guote will be available for modification untilhias been useshce After that,
the quote’s prices are locked and may not be ateneen if it is not expired.

Expiration Date — required

The intent of the expiration date is to set up atguior a specific number of days. After the
expiration date has passed, the system will autoaligtclose or expire the quote so that it is
no longer usable. This will occur whether or @ juote was used. A new quote will have to
be created if the customer did not place the ditiequote was intended for.

The expiration date cannot exceed 90 days froncrtb&tion date. It must be entered in
MM/DD/CCYY format. The year must include the cemtu

PRICING |INFORMATION

The rules for the individual pricing fields are theme for a customer quote as they are for the
# function. Please refer to the “3.4.3. View/MgdHricing“ subsection of this
manual for details on those fields.

Page 80 of 90 Turbo — Owner Manual working 11/15/06— September 7, 2006



Managing Accounts

3.4.7 Email Pricing Report

To email a Pricing Report to yourself, or to a onsér, select thg  action from the
display, for the pricing entry you wish to emaithe $ screen will appear.

The, 3# address defaults to the Manager Agent. Overtygifexrent, 3#  address, if

desired, and optionally enter the3# address. Then click on tBe + button. To
cancel the Emabbeforeclicking on thes  + button, click on any function available on
the left navigation menu or the black navigation ba

When the email address(es) is successfully entaretthes  + button clicked on or
the$ key hit, the following pop-up window will appear

Once you click onB , you will be returned to th& screen.
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The following is an example of the Email generated.

From: tdemo@demowner.com

To: jdoe@xxXxxxx.com

Subject: PRICING: DEMOTEST CONSUMERVISION PRICES
Date: Mon 14 Aug 2006 16:00:50 -0500

SEE ATTACHED FOR TURBO MARKETING NET — PRICING REPORT

CUSTOMER: Demo Customer
LIST: CONSUMERVISION

(PDF) PQRP0030.16139.PDF

The pricing report is sent as a PDF attachment.

The format of the report is similar to the Priceggeens. The title of the pricing report will
identify the type of pricing (customer level, ownevel, quotesetc).

The signoff for the report will always identify tlisvner that controls this particular pricing
entry. For example, the System Minimum prices aliVays signoff with the Private Label

Owners name, since they maintain their own mininpuites. Customer pricing will always
identify the Private Label Owner.

Example:
THANK YOU FOR YOUR BUSINESS,
DEMO OWNER
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The following is an example of the end of a Pricikeport generated:

EFFECTIVE 08/14/2006 16:00 TURBO MARKET ING NET - CUSTOMER LEVEL PRICES
FOR CUSTOMER: Demo Customer
LIST: CONSUMERVISION

MISC PRICING
List Options (For Special Use)
(One Year) Unlimited Use Multiplier ...... . ... 2.50 X One-Time price
Processing Options

Zip File Input (LiStS) woovovvviveveeee .00 per order
Nth Select (Lists) e, .00 per order
Keycoding (LiStS) ..cccovvvvcvvvevieeeee .00 per order

Save Order For Suppression (Lists) ...... . ... 10.00 per order
Output Options

Electronic Transmission (FTP, Email) ..... ... .10 per 1000 output
Electronic Minimum .........cccceeeeeeeeee. L 25.00 per order

Print: Manuscript .....cccccovvvveveeeee. L 5.00 per 1000 output
Print: Cheshire Labels ........ccccccoc.. .. 1.75 per 1000 output
Print: Pressure Sensitive Labels ......... . .. 7.00 per 1000 output
Print: 3X5, 4X6 Cards .....ccooceveeeeee L 25.00 per 1000 output

Print Output Minimum .......ccccceeeeeeee. L 50.00 per order
Tape/Cartridge/Diskette . — 25.00 each
CDRomor Zip DisK ..cccovvvvvvvvcvenes 50.00 each
Other

Shipping/Handling (Fedex, UPS) .......... ... 25.00 per order

3rd Party Shipping .....coocevvvveeeeees. 5.00 per order
Programming Setup ... — 100.00 per hour
Cancel Run Charge ................. — 1.00 per 1000 output
Cancel Run Charge Minimum ................ . ... 25.00 per order

THANK YOU FOR YOUR BUSINESS,

DEMO OWNER
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( 7 8 8 7

4.1. GENERALQUESTIONS

4.2. 3GN-ON PROBLEMS

4.3. HREGISTRATIONPROBLEMS

4.4, TURBOSYSTEMERRORS- PAGE CANNOTBE DISPLAYED

Full documentation of all features of Turbo carfdnend in online Help. To access online
Help, select  from the black bar menu selections. Once inideyou will find Do Not
Call File Information, Frequently Asked QuestioR&\Qs), Turbo-Marketing.net Tips, and
Detailed Help. Also available is contact infornoatifor Customer Service, Sales, and
Accounting.

(o7

What information do | need to have available wherdll in for support?

Resolving Problems — Information is the Key To expedite problem resolution, please try to
have all of the following information available.

Your Turbo website/URL.

The name and/or agent login ID of the person sigmethat was experiencing
the problem.

The customer and agent ID that was in effect atithe of the problem.
A clear explanation of the problem and any errossages received.
Screen prints of the error messages, if possible.

How do | get support for my Private Label Turbo-Meating.net site?

If you experience any problems or have questiolasing to your site, call 1-888-420-7171 or
eMAIL us atsupport@turbo-marketing.neCustomer Support hours are Monday through
Friday between the hours of 7:00 a.m. and 5:00 Gemtral time.

What eMAIL address are agent registrations sent to?

Turbo will use the eMAIL address you provided asryBales eMAIL for your site’s contact
information.

Can we add our House File or managed files to theviate Label Site?

You will be able to bring your House or manageddiup on your Private Label site. Your
Turbo Support Manager can work with you througls firiocess.

Who is my contact for setting up my VeriSign regation?

Your Turbo Support Manager will be involved withuyand VeriSign through the initial set-up
process. During the initial set-up, you will b@wided the name and contact information of
your VeriSign Account Manager.
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Is it a requirement to use VeriSign?

No, you do not have to use VeriSign to use the dsgtstem if you do not require acceptance
of credit card orders.

VeriSign is required if you require acceptancerefd cards for order payment by your
customers. Currently, VeriSign is the only crexditd transaction service in place on Turbo-
Marketing.net. If other processors are necessattyd future, Turbo will research viable
alternatives and make a determination at that time.

Who supports my customers?

One of the most significant benefits of having yown Private Label site is th&OU have
control in your hands. If your customers have tjaas, they can address them directly to you.
They do not have to deal with a third party. Ibythe Owner, and your customer cannot
resolve an issue, your Turbo Support Manager igadla during business hours to lend
support by calling 1-888-420-7171 (7a.m. — 5 p.mni@al time, Monday through Friday). The
Owner should always have a representative on thience call to ensure the customer’s
problem is being resolved satisfactorily.

What time of day is the system available?

System backups are done between 3 a.m. and 5 amtraltime. The system may not be
available during that time.

How will | be notified of changes?
There are several ways that Turbo members willdigied of changes.

Screen Pop-Ups From time to time, changes are required that Vifidla all users of
Turbo-Marketing.net. These changes may be a catibmof legislative/privacy issues,
existing data changes, or system changes thatirgithatically impact the user’'s immediate
use of the system. When entering the approprratesavithin Turbo, screen pop-ups will
appear for your immediate notification.

Help Screens With Turbo a web-based system, it is easy to pi@documentation
updates. The online screens change frequently to include up-to-ddtenmation
relating to the system.

eMAIL Broadcasts Periodically, a new version of Turbo will be in&td. This

installation will provide enhancements, make maiatee changes, and allow new data
elements or entirely new files to be added to trstesn. When significant changes occur,
information about them will be eMAILed to all retgged agents.

Website Updates Fhe Turbo website is continuously updated witloinfation about the
system. Itincludes Frequently Asked Questionsb@ips, Updates, Release Dates, and
more.

How can my customer be removed from eMAIL Broadcast

Once an Owner, Customer, or Agent is registere@iusbo, they become eligible to receive
eMAIL broadcasts of new features, benefits, privapglates, and more. An Owner must
receive the messages to remain aware of changlesitsite. If one of your customers wishes
to be removed from future communications, you aamtact your Turbo Support Manager at
1-888-420-7171 to have that eMAIL address remonged future communications.
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( Sy

TROUBLE SIGNING ON

An eMAIL confirmation message will be sent to ydteayou complete registration on the site.
This confirmation should be printed out and stdmeduture use. If this information is
misplaced, you can contact your assigned Turbo &upfpanager to receive your Agent name
again. Because of privacy concerns, there is aragpstep required to receive your password.

FORGOT PASSWORD

If you forget your password, the system can re-setadyou. To receive your password , enter
your Agent ID. Your password will be eMAILed towyo
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Below is an example of the message received wherag@requesting your password.

X

ALREADY SIGNED ON

There will be times when a user may have signeatie Turbo site and has forgotten to log
out. Returning to the site, they attempt to opeewa Turbo session and receive an error

message stating that CD5EF I #
!
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The user can then close the error message winddwa@ito the active session to continue
working. The user could also click on the resdtdsuwhich closes all previous sessions and
allows login again.
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( # n o )n
DupLICATE CUSTOMER

There may be times when an agent is registering tarstomer name and ZIP code
combination that is already on file. When thishis case, an eMAIL will be sent to the
Owner’s Customer Service department (based onitilis €ustomer Service Contact
Information) notifying them of this condition, witl of the account information the customer
filled in on the Online Registration screen. Iiidn, the customer will receive the following
screen to notify them of the condition. The customay be added via , based
on the registration information eMAILed to Custonsarvice, if it is determined not to be a
duplicate customer, and/or if the need to creaeparate customer account is determined.
Otherwise, a new agent should be created undexieéng customer account for this
individual through# !
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DupPLICATE AGENT/EMAIL ADDRESS

When Agents forget the entry for the field on the login screen, they may attempt to
register a second time, which would create a daf@iaccount. If the system finds a match to
an eMAIL address for an existing account, an eMAléssage is sent with the current Agent
and password to that agent’s eMAIL address, andoll@ving screen is displayed to the
agent. If it is determined that the Agent in faeeds a separate login for a separate customer
account, or even for the same customer accounhetweagent can be added with a duplicate
eMAIL address viat
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( ( 9" ) n
THE PAGE CANNOT BE DISPLAYED

This message at the top of the screen indicates ih@ problem with the page you are trying
to reach and it cannot be displayed. The scre#momk somewhat like the contents of the box
below.

Copy and paste thentire error screen into an eMAIL and send it to yourbBiauBupport

Manager. If that is not possible, print tgireerror screen and fax it to your Turbo Support
Manager. There may not be a scroll bar when §fstes error occurs, so the user may need to
highlight with the cursor to get the screen to mdeen to include all the error information

and then copy the highlighted area to the eMAlltooprint.

The page cannot be displayed

There is a problem with the page you are trying to reach and it cannot be
displayed.

Please try the following:
* Click the <http://www.turbo-

marketing.net/listorder/javascript:location.reload( )>Refresh button, or try
again later.

* Open the <http://www.turbo-marketing.net>www.t urbo-marketing.net home
page, and then look for links to the information yo u want.

HTTP 500.100 - Internal Server Error - ASP error
Internet Information Services

Technical Information (for support personnel)

* Error Type:

* Microsoft OLE DB Provider for ODBC Drivers (0x 80004005)

* [Viaserv][ODBC Driver]DG23153: TCP/IP Socket - read failed.

* [listorder/include/GetJobNumber.asp, line 51

* Browser Type:

* Mozilla/4.0 (compatible; MSIE 5.5; Windows 95)

* Page:

* POST 19 bytes to /listorder/lo_ordersubmit.asp

* POST Data:

* submit=Submit+Order

* Time:

* Thursday, November 06, 2003, 9:44:09 AM

* More information:

*
<http://www.microsoft.com/ContentRedirect.asp?prd=i is&sbp=&pver=5.0&ID=500;1
00&cat=Microsoft+OLE+DB+Provider+for+ ODBC+Drivers&o s=&over=&hrd=&0pt1=&0pt2=
%2D2147467259&0pt3=%5BViaserv%5D%5BODBC+Driver%5DDG23153%3A+TCP%2FIP+Socket+
%2D+read+failed%2E>Microsoft Support
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Address Correction Requested
When printed below the return address of a matdeighe USPS is authorized
to provide the new address, if known, of an addres® longer at the address
on that mail piece.

Address Standardization
Creating a universal format for coding addresSdss optimizes the processing
capability of automated equipment to enhance delbity and provides the
potential for postage rate savings. Adding a ZIR+dn address is one
example.

Behavioral Data
Consists of individual lifestyle, product usaged gisychographic information
compiled from response surveys as well as intaracégistration files.

Business List
A compilation of individuals or companies, basedmp business interest,
inquiry, membership, subscription, or purchase.

CASS Certification
The Coding Accuracy Support System is a USPS prod¢mawhich addresses
can be certified and standardized to increase acguwf addresses and
deliverability of mail. It improves the accuraclydelivery point codes, ZIP+4
codes, 5—digit ZIP codes, and carrier route infdromaon mail pieces. CASS
provides a common platform to measure the quafigddress matching
software and useful diagnostics to correct softvpaoblems.

Compiled List
Names and addresses derived from directories, rapesp, public records, retalil
sales slips, trade show registratiogis,, to identify groups of people with
something in common.

Consumer List
A list of names compiled or resulting from a comniaquiry or buying activity,
indicating a general or specific buying interest.

C.P.M.
An acronym for Cost Per Thousand (think “Roman ntatievhere M = 1,000).
This refers to the total cost per thousand pieterect mail.

Data Appending
The process of adding consumer or business dataifasmation to customer
lists to match specific marketing criteria.

Data Enhancement
The process of appending a file with consumer sirass database information.

Decile
One of the points on a scale of the frequencyidigion of data which divide
the data into ten parts, each having the samedrexyu
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Demographics
Socioeconomic characteristics pertaining to a gaaigc unit €.g, country,
city, sectional center, ZIP code, group of housgiodducation level, ethnicity).

Direct Marketing
A system of marketing that uses one or more adegimedium to effect a
measurable response and/or transaction at anydocat

DNC
An acronym for Do-Not-Call.
DPV
An acronym for Delivery Point Validation. This \@ddtes addresses that are
confirmed USPS delivery points that have ZIP+4 sodé helps ascertain
whether an address is for a commercial mail reogiaigent.
eMAIL
Electronic mail.
FedEx
The shipping company Federal Express.
Footer
Information displayed at the bottom of a page.
FTC

An acronym for the Federal Trade Commission.

Fund Raising List
Any compilation or list of individuals or companjdsased on a known
contribution to one or more fund raising appeals.

Header
Information displayed at the top of a page.

Hot-Line List
The most recent names/addresses available on ficspst; usually a separate,
standalone file.

House List or House File
A list of names owned by a company as a resulbofailation, inquiry, buyer
action, or acquisition, that is used to promoté toenpany’s products or
services.

Inter-List Duplicate
Duplication of name and address records betweerotwaore lists, other than
House Lists.

Intra-List Duplicate
Duplication of name and address records withinvargiist.

jpeg
A graphics file notable for the high quality of oolpictures it provides. Itis
commonly used for logos.
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Key Code
A group of letters and/or numbers, colors, or otharkings, used to measure
specific effectiveness of media, lists, advertisetseoffersetc.

Lifestyle Segmentation
Provide outgoing direct mail into coded lifestyl®gps for testing or to improve
response.

List Broker
A specialist who makes all necessary arrangementsiie company to use the
list(s) of another company.

List Buyer
One who orders mailing lists for either one-timevuarltiple use.

List Compiler
One who develops lists of names and addressesdirectories, newspapers,
public records, sales slips, trade show regisimatiand other sources for
identifying groups of people or companies with strrgy in common.

List Manager
A business entity of a list owner or an outsidenagleat is responsible for the
use by others of specific lists.

List Rental
An arrangement whereby a list owner furnishes namesother person or
company who has the privilege of using the lishame-time or multi-use
arrangement.

List Royalty
Payment to list owners for the privilege of usihgit list of names on a one-
time or multi-use arrangement.

List Segmentation or List Selection
Characteristics used to define smaller groups wighiist.

Master File
A file that is of a permanent nature or regarded particular job as
authoritative. It may be one that contains all-8lgs.

Match Code
A code determined either by the creator or by & of a file for matching
records contained in another file.

Merge/Purge
A process that combines two or more lists intonglsi unit and then identifies
and/or purges the master list of all duplicates.

Mortgage Data
Information gathered from public and private sosnmdating to the
characteristics dealing with the mortgage industtys helpful in finding
candidates for refinancing, second mortgages, acil. s
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NCOA
An acronym for National Change of Address Syst&hanged addresses are
maintained here for 36 months. The file contantbvidual move, family move,
and firm move records.

NCOALink

A USPS system for updating address records. ThOAK file contains more
than 40 million permanent change of address reddedswith the USPS
covering an eighteen-month period.

Net Name Arrangement
An agreement, at or before the time of orderingenghy the list Owner agrees
to accept adjusted payment for less than the natales shipped to the list user.
For example, such arrangements may be for a pagewf the names shipped
or for the names actually mailed or called.

Net Names
The actual names used in a mailing, after remothegluplicates and matches
to the customer’s list. In some cases, names eanarlied on a net-name basis.

Nth
A number used to limit the output records to a ggetnumber selected
throughout the input file. This ensures an evetrithution of usage among the
names.

Overlay
A process that enables the user to selectivelydatk from a consumer or
business database to the customer’s files to cbedter targeted marketing
efforts. Also called data appending and data ecdraent.

Phone Append
A process that adds consumer or business phonearsrtba customer’s files.
The process can also verify phone numbers alresgbept on the customer’s
files.

Postal Pre-Sort
The process by which a mailer prepares mail soitligsorted to at least the
finest extent required by the standards for the ciimed. Generally, presort is
performed sequentially, from the lowest (finest)eieto the highest level, to
those destinations specified by standard and igpteied at each level before
the next level is prepared. Not all presort lewaks applicable in all situations.

Pressure Sensitive Label
An adhesive label affixed to a non-adhesive conrdforen.

Sample Mail Piece
An example or reasonable facsimile of the piedeetonailed by the user of a
particular list. This sample piece must be suleditb the list Owner or
Manager for approval before the mail date.

SCF
An acronym for Sectional Center Facility.
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Segmentation
Provide outgoing direct mail in coded groups fatitey or to improve response.
The practice is also used to classify customeosgmups for varying tactics.

State/CF/ZIP Count
The number of names and addresses for a spectdgrgehic unit.

Suppression File
A specific list of people who are not to be semrpotional mail, such as the
marketer’s current customers, bad debt customeogle who have requested
not to receive direct mail promotions, and peoph®wo not wish to receive
telemarketing calls.

UPS
The shipping company United Parcel Service.
USPS
An acronym for the United States Postal Service.
ZIP
An acronym for Zoning Improvement Plan. This sgsta 5—digit codes
identifies geographic locations and specific delvaost offices, stations,
branches, buildings, or other large mailing groimpthe United States.
ZIP+4

ZIP+4 adds onto the original 5—digit ZIP code. Jééur add-on digits
pinpoint the sector and segment of a specific dejiarea.
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